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PUMA & FIGC PRESENT NEW ITALY AWAY KIT THROUGH 3D STREET ART
Mural of Verratti, Buffon & Chiellini Reveals a New Shirt For a New Era to be First Worn in  Italy v France Game Tomorrow Night in Bari
 
Bari, Italy (31 August, 2016) – PUMA & FIGC (the Italian Football Association) revealed the design of the new Italy away kit yesterday with a modern anarmorphic approach.  As the sun rose across Southern Italy, renowned artists 3D Joe & Max were hard at work painting a large mural of Marco Verratti, Gianluigi Buffon and Giorgio Chiellini wearing the new kit, with a 3D effect that drew a big crowd in Bari’s Piazza del Ferrarese.  This new shirt for the next era of Italian football will be worn for the first time on pitch when Italy play France in Bari tomorrow night.  
 
As Gli Azzurri look ahead to the qualification campaign for the 2018 FIFA World CupTM under the new leadership of Gian Piero Ventura, this new Italy away kit has a new innovative design to mark this next footballing chapter.  The secondary colour to the traditional white moves away from azzurri blue to navy – visible underneath the v neck collar, sleeves and bottom of the shirt with a carbon fibre sublimation print that carries an essence of speed and power.  A structured jacquard graphic is derived from the FIGC crest with a dynamic chevron effect on the chest, keeping the nucleus of Italian flair but with a fresh energetic design.  Longer sleeves complete the sleek and modern look.  Furthermore, the shirt has a similar broad design to the 2006 away kit to mark the 10th anniversary of Italy winning the FIFA World Cup in Berlin.  
See a video of the illstration here:  https://youtu.be/FCxA8kYm820 
You can embed these film using the embed codes here:  <iframe width="560" height="315" src="https://www.youtube.com/embed/FCxA8kYm820" frameborder="0" allowfullscreen></iframe>

Marco Verratti, Italy’s Midfield Maestro & PUMA player; “I like to see new shirts being revealed in interesting ways, through this street art we can reach our fans and give them a great  experience of the Italian football team.  The shirt is a beautiful one and the all players look forward to wearing it as we begin new challenges on the way to Russia.” 
Joe Hill of 3D Joe & Max added, “Italy is such an icon of world football, it was a real honour to create this 3D Street Artwork to show the new shirt design.  PUMA has great vision for unveiling new products and is a brand we admire for that, we were very happy to give Bari and Italy a taste of our work and hope they enjoy it.” 
The 3D mural will remain in Piazza del Ferrarese for the next two days, as Italian fans gather ahead of the friendly game against France tomorrow night.  #ForeverItalia 
 

  
The new Italy away kit is available to buy from today. See www.puma.com/italy  
 

-ends-
Notes to editors:
 
Rights free video content and full range of product and player images can be downloaded from the PUMA Press Centre at http://news.puma.com/.
Media Contacts:
 
PUMA
Tim Stedman, International PR: +49 151 1474 3148, tim.stedman@puma.com
 
 
 
	PUMA


 
PUMA is one of the world’s leading Sports Brands, designing, developing, selling and marketing footwear, apparel and accessories. For over 65 years, PUMA has established a history of making fast product designs for the fastest athletes on the planet. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, Golf, and Motorsports. It engages in exciting collaborations with renowned design brands to bring innovative and fast designs to the sports world. The PUMA Group owns the brands PUMA, Cobra Golf and Dobotex. The company distributes its products in more than 120 countries, employs more than 11,000 people worldwide, and is headquartered in Herzogenaurach/Germany. For more information, please visit http://www.puma.com
 

	 3D Joe & Max


 
Artists Joe Hill and Max Lowry teamed up in the summer of 2004. They saw taking their work out onto the street as the perfect way to make art more accessible and inclusive. They started experimenting on the road outside Max’s flat in London; their first picture, a small red apple. For the next five years, they travelled the world creating 3D anamorphic chalk illusions. Throughout this time, they continued to experiment and discover new techniques. Creatively, they were convinced that anything was possible and that the only limit was their own imagination. 

In the spring of 2009, Joe and Max switched from chalk to painted canvases, allowing people to engage fully with the artwork. No longer were passersby merely viewers, they could now stand on the pictures and become a part of the artwork itself. It was to be a significant breakthrough. From that time on, each picture was designed for public interaction and none was complete without a real person in it: art at its most inclusive.

Joe and Max’s pictures have been viewed both on the streets and on the Internet the world over.  Their art has been used for live events, marketing campaigns, pop videos and TV commercials. They have worked with a wide variety of clients, including Google, Coca-Cola, Disney, Audi, Cartier and Save the Children. ‘3D Joe and Max’ has now grown to a team of artists led by Joe Hill. 
www.3djoeandmax.com 
