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PRESS RELEASE 

evoSPEED 1.3 DRAGON INTRODUCED BY PUMA
Lightweight Boot Features Striking Japanese Dragon Graphics With Matching Skin Texture 
Herzogenaurach, Germany (24 April, 2015) – PUMA today released its latest graphic concept football boot, the evoSPEED 1.3 Dragon.  Created with dazzling attention to detail, this new boot takes its inspiration from the Japanese dragon, a traditional symbol for speed, power, wisdom and agility.  The white, high risk red and sea pine boot will be worn by all PUMA evoSPEED players including Sergio Agüero, Marco Reus, Radamel Falcao, Antoine Griezmann, Marco Verratti, Santi Cazorla and many more.

Being a true attention grabber, this new boot features a bold dragon graphic, wrapped around the upper, with its head on the medial side and tail on the lateral side.  The boot is emblazoned with a dragon skin textured upper material, applied to the whole boot.  The sea pine coloured heel counter and the scaled risk red form stripe, both complete the dragon look.
As with every PUMA Speed football boot, the evoSPEED 1.3 Dragon has been designed with speed and agility in mind.  A flexible material composition improves the players’ manoeuvrability to react faster. The evoSPEED 1.3 Dragon ensures optimum ball contact and control thanks to PUMA’s GripTex technology on the boot upper, which enhances ball control in all weather conditions.  The external midfoot cage which is wrapped around the outside of the boot enhances stability, and a new optimised footbed gives a snug fit to increase comfort. 

Manchester City star striker Sergio Agüero said: “I love the new Dragon boot that PUMA made for us. I hope that this Japanese dragon also stands for luck and success, because I need them to perform well with me during these important matches at the end of the season and also for the Copa America in Chile when I play with Argentina. The boots are really comfortable, just like my previous evoSPEED 1.3 boots, so I feel really confident in them.”
Borussia Dortmund Midfielder Marco Reus said: “White boots are always my favourites, because they simply look slick and classy and PUMA have done a good job with adding these additional graphics.  I am especially a fan of this new upper material with the skin look and feel, and the green of the dragon graphics somehow reminds me of my tattoos, so I like it a lot. I am excited to wear these boots in the next round of the DFB Pokal, fingers crossed they will help me score against Bayern München.”

The new white, high risk read and sea pine evoSPEED 1.3 Dragon is available in-store from 1 May 2015.  A full collection of training apparel, goalkeeper gloves and other accessories will also be available.
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PUMA

PUMA is one of the world’s leading Sports Brands, designing, developing, selling and marketing footwear, apparel and accessories. For over 65 years, PUMA has established a history of making fast product designs for the fastest competitors on the planet. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running, Training and Fitness, Golf, and Motorsports. It engages in exciting collaborations with renowned design brands such as Alexander McQueen and Mihara Yasuhiro to bring innovative and fast designs to the sports world. The PUMA Group owns the brands PUMA, Cobra Golf, Tretorn, Dobotex and Brandon. The company distributes its products in more than 120 countries, employs more than 10,000 people worldwide, and is headquartered in Herzogenaurach/Germany. For more information, please visit http://www.puma.com
