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FOR IMMEDIATE RELEASE
PUMA® COLLABORATES WITH MULTI-MEDIA STREET INFLUENCER BLACKRAINBOW ON A FUTURISTIC REVAMP TO THE PUMA R698
Boston, MA (INSERT DATE, 2013) – Sportlifestyle brand PUMA has partnered with multi-media street influencer BLACKRAINBOW to launch the PUMA R698 and R698 LTWT, a limited sneaker release highlighted around one of PUMA’s most iconic Running styles:  the R698, on April (INSERT DATE), 2013. 
Based in Paris, BLACKRAINBOW was founded in 2006 by dynamic duo, Jay Smith and Greg Hervieux.  Today the BLACKRAINBOW empire is comprised of the BKRW shop, magazine, website, creative agency, and label.  It is a multi-media company based on vision, with a DNA of street culture, art, fashion, and sports.  BLACKRAINMBOW’s Smith and Hervieux are trend hunters for all things original and innovative and are recognized as trailblazers within the streetwear industry.    
The collaboration between PUMA and BLACKRAINBOW was one inspired by the future and mutual respect for the classics.  Linking the future to the past was key for Smith and Hervieux, as was the idea of mixing it up within the digital domain.  

Describes Hervieux, “We take part in street culture and in the digital arena.  With this project we wanted to take earth-like qualities such as the camo-inspired colorway and add digital details like the printed 3M to the future shoe.  We brought this to life in a short video teaser we produced that will be featured online closer to the release of the shoes.”     

“These shoes are a message to say that even if you are changing and evolving, you have to remember where you came from,” states Smith.  “Sneakers are a part of street culture and it is just pure fun and we are happy to have been part of this project.  Two shoes, two different jobs, yet both styles are unique and strong coming from the same roots.”  

The PUMA R698 is a shoe that hit the ground running in the 1990s and built its credibility through PUMA’s Trinomic technology.  The PUMA x BKRW R698 OG is heavy on heritage yet light on weight with the R698 LTWT.  Inspired by forest green, camouflage and earth tone materials on both styles, the R698 LTWT is a hybrid with an original R698 upper with a FAAS sole.  Futuristic details on the lightweight version also include microfibers and ripstop materials, and an aqua blue sole.  
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PUMA
PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, apparel and accessories. It is committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying true to the principles of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. Sport Fashion features collaborations with renowned designer labels such as Alexander McQueen and Mihara Yasuhiro. The PUMA Group owns the brands PUMA, Cobra Golf and Tretorn. The company, which was founded in 1948, distributes its products in more than 120 countries, employs about 11,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit http://www.puma.com
