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Nancy Rowe, Head of Performance Marketing, Running, PUMA  

Nancy has been Head of Performance Marketing, PUMA, since December 2011.  Together with PUMA’s Football Marketing counterparts, Nancy has helped secure a consistent marketing message across PUMA’s Performance Category.  By creating a more streamlined communication platform, Nancy has been able to deliver on what she describes as ‘One Brand. One Voice’ for the Nature of Performance Campaign and Mobium product launch.
In addition to her work on PUMA’s Nature of Performance range, Nancy is responsible for setting and executing the global marketing strategy for PUMA’s Running, Training and Fitness divisions. Tasked with bringing products to life in store, print and online, as well as at grassroots level, Nancy ensures the PUMA Markets have the assets and information they need for successful delivery in market on a regional level. 
Nancy’s main focus is to ensure that the ‘product is king’ in everything that she does, and she is a big believer in the motto’s ‘Think Big. Act Small’ and ‘Simplify and Go’ when it comes to building successful products.

Prior to joining PUMA, Nancy worked at NIKE, holding various marketing positions in Retail, Urban, Running, Fitness, Soccer and Events in North America during her 11 years at the company.  In addition, Nancy has held the title of Global Brand Manager for SRAM (bike components) and Regional Communication Director for the American Red Cross. 
In her free time, Nancy is passionate about ultra-running, completing 20 ultras, consisting of 50k, 50mile, 100k and 100mile races and has a life goal to one day complete 100 miles within 24 hours. 
