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Louis Joseph, Global Director of Strategy and Innovation, PUMA
As Director of Innovation, Louis was responsible for the refinement of the PUMA Mobium concept, assisting in the coordination of advanced product development and commercialisation across multiple functions including Design, Development, Engineering and Testing.
Acting as the vital link between the various teams involved in PUMA’s Nature of Performance project, Louis helped accelerate teamwork through his acute understanding of PUMA’s first generation, adaptable product range. 
With 14 years of brand, creative and general management experience, Louis has a reputation for global entrepreneurship, innovative strategic planning, creative concept development and marketing. 
Delivering five years of positive impact at PUMA SE, Louis built multiple start-up sport, lifestyle and fashion categories as Group Head of the Global Footwear Division. Thereafter, Louis became Vice President of Worldwide Product Marketing at K-Swiss before moving on to the role of Global Brand Consultant to PF Flyers, a division of New Balance Athletic Shoe, Inc. 
In July 2011, PUMA SE welcomed Louis back as a member of the CEO’s Circle Advisory Cabinet, in the role of Global Director of Strategy and Innovation. Louis’ time and energy is largely centred on the production of ‘big ideas’ and transformational product concepts over such areas as performance and lifestyle credibility, consumer and athlete insight, general innovation leadership and corporate sustainability. 

