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FOR IMMEDIATE RELEASE


PUMA BREATHES LIFE INTO SPORT WITH PUMA CELL

PUMA CELL Offers a Simple Solution for Understanding 
Performance Product Benefits

HERZOGENAURACH, GERMANY (February 6, 2013) – Today, global sportlifestyle brand PUMA launched PUMA CELL, a unique naming and labeling concept designed to make it easy for consumers to identify which products best fit their performance needs.  The PUMA CELL system consists of 14 CELL names, each of which corresponds to a specific key performance benefit, such as climate control, speed, and visibility, to name a few. 
For Spring Summer 2013, PUMA CELL is applied to both PUMA performance apparel and footwear.  By way of example, the new PUMA Mobium footwear is part of moveCELL , offering Adaptive Movement – the future of running, while PUMA ACTV and RCVR exhibit powerCELL, working in partnership with the body in order to help maximize the athlete’s power in performance and recovery. 
PUMA CELL labels allow consumers to quickly and easily select the products to help them play better and feel better, ensuring they perform at their peak whatever the environment.   

The CELL moniker is inspired by nature and harnesses principles of Biomimicry.
Adam Petrick, Global Director of Brand Management at PUMA comments: “As a brand, PUMA has a kinship to the natural world, drawing from it inspiration for our performance product innovations. When looking to solve design challenges and apply solutions to the

needs of the human body, we drew upon the principles of Biomimicry, a biological 
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entity’s survival mechanisms, to create products that perform and challenge environmental constraints.  PUMA CELL is a proprietary system we’ve developed to ensure our product benefits are clearly communicated and identifiable to the consumer.”

PUMA CELL DIRECTORY
dryCELL – Moisture Management
Highly functional materials draw sweat away from your skin and help keep you dry and comfortable during exercise.

coolCELL – Climate Control 

Highly functional materials that draw sweat away from your skin while anatomically placed air-flow features offer you superior temperature regulation to keep you cool and dry during exercise.

warmCELL – Thermal Insulation

Highly functional and breathable materials that retain heat close to your body to maintain your optimum temperature when it’s cold outside

windCELL – Windblocker

Highly functional materials provide a durable yet breathable protection against wind-chill, while helping you maintain your body temperature at a comfortable level during exercise.

safeCELL – Protection

Highly functional products designed to protect your body from impact, collision, and other potential dangers during exercise. 
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sunCELL – UV Protection

Highly functional materials meant to protect your skin from the harmful and potentially damaging UltraViolet rays of the sun during exercise.
powerCELL – Compression
powerCELL next to skin layers are designed to work with your body’s natural systems to help enhance and maximize your performance during and after exercise. PUMA performance wear offers three levels of compression:

· Level 1 - light compression apparel

· Level 2 – medium compression apparel and
· Level 3 – advanced compression apparel. 

stormCELL – Weather Protection

stormCELL products protect your body from anything that nature can throw at it.
· stormCELL FORCE 1 – Highly functional, breathable, and water repellant materials offer you protection against windy and rainy conditions, keeping you dry and comfortable. 

· stormCELL FORCE 2 – Highly functional, breathable and water-proof materials combined with taped seams, offer protection against windy and rainy conditions, keeping you dry and comfortable. 

· stormCELL FORCE 3 – Highly functional, highly breathable, and waterproof materials combined with taped seams offer you protection against extreme weather conditions, keeping you dry and comfortable. 
· stormCELL FORCE 4 – Highly functional, highly breathable, and unmatched waterproof materials combined with taped seams offer protection against extreme weather conditions, keeping you dry and comfortable. 

speedCELL – Maximum Velocity 

Lightweight and responsive designs engineered to offer your body what it needs to move faster and help you get where you’re going when you train and play.

--more--











Page 4

moveCELL – Adaptive Movement 

Highly flexible or adaptive designs engineered to enhance and maximize your body’s natural movement while you train and play.

controlCELL – Stability 

Highly functional designs engineered to mazimize your body’s stability and control during training, play and exercise.

visiCELL – Visibility

Highly reflective materials designed to enhance visibility in dim light situations and keep your body visible while you train or play.

touchCELL – Ball Touch

Highly functional designs engineered to enhance your touch on the ball and keep you in close contact during training and play. 

powerCELL – Ball Power

Highly functional designs engineered to maximize your power and precision when kicking and improve your level of play. 

For more information, visit www.puma.com/CELL 
# # #

Media Contact:
Sara Gottman, Head of International PR, PUMA SE
Email: sara.gottman@puma.com
Mobile: +1 978 996 4441  Office: +1 617 488 2981
Insert local media contact
PUMA

PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, apparel and accessories. It is committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying true to the principles of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. Sport Fashion features collaborations with renowned designer labels such as Alexander McQueen and Mihara Yasuhiro. The PUMA Group owns the brands PUMA, Cobra Golf and Tretorn. The company, which was founded in 1948, distributes its products in more than 120 countries, employs about 11,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit http://www.puma.com
