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PRESS RELEASE

PUMA’s Clever Little Bag Now In Stores

PUMA’s Eco-Friendly Packaging System Arrives at Retail in 
Europe and US

BOSTON, MA (November 2010) – Sportlifestyle brand PUMA has announced the in-store arrival of its Clever Little Bag at PUMA Retail locations across Europe and the United States. The market rollout for this groundbreaking, sustainable footwear packaging follows a global unveiling that took place in April 2010. 

The Clever Little Bag is the culmination of a partnership between PUMA and design luminary Yves Béhar of fuseproject, with the goal of creating a sustainable packaging and distribution system that would significantly reduce the amount of waste and CO2 emissions generated. PUMA’s new packaging system saves more than 65% of paper and 60% water, energy and fuel consumption annually.

More specifically, the Clever Little Bag uses less packaging, fewer raw materials and less water and energy in production than traditional shoeboxes.  Thanks to a reduction in weight, energy use is also decreased during shipping. Annually, this translates into a reduction of 8,500 tons of paper used, 20 million megajoules of electricity saved, a reduction of 1 million litres of fuel and a savings of 1 million litres of water.

For the initial packaging rollout, PUMA’s Supersuede Wn’s and the Top Winner footwear styles will be sold in the Clever Little Bag in Europe and the United States, respectively.  The Supersuede Wn’s will be available in both Hawaiian Ocean/White and Black/White in European PUMA retail stores starting November 22nd, while the Top Winner will be sold in White/New Navy and White/Team Regal Red in PUMA retail stores in the US starting November 16th. 
Additional SKUs will follow in 2011, with the goal of converting all footwear packaging by Autumn/Winter 2011. 

For more information, please visit:

www.puma.com/cleverlittlebag
# # #

Media Contacts:

Kristine Owens, International Public Relations PUMA, +1 617.488.1009, kristine.owens@puma.com

PUMA


PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, apparel and accessories. It is committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying true to the principles of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. Sport Fashion features collaborations with renowned designer labels such as Alexander McQueen, Mihara Yasuhiro and Sergio Rossi. The PUMA Group owns the brands PUMA, Cobra Golf and Tretorn. The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit http://www.puma.com
About PUMAVision
At PUMA, we believe that our position as the creative leader in Sportlifestyle gives us the opportunity and the responsibility to contribute to a better world for the generations to come. A better world in our vision — PUMAVision — would be safer, more peaceful, and more creative than the world we know today. The 4Keys is the tool we have developed to help us stay true to PUMAVision, and we use it by constantly asking ourselves if we are being Fair, Honest, Positive, and Creative in everything we do. 

We believe that by staying true to our values, inspiring the passion and talent of our people, working in sustainable, innovative ways, and doing our best to be Fair, Honest, Positive, and Creative, we will keep on making the products our customers love, and at the same time bring that vision of a better world a little closer every day. PUMAVision looks ahead to a world that is safer, more peaceful and more creative for the generations to come. Through the programs of puma.safe (focusing on environmental and social issues), puma.peace (supporting global peace) and puma.creative (supporting artists and creative organizations), we are providing real and practical expressions of this vision. For more information, please visit http://vision.puma.com
YVES BÉHAR
World-renowned industrial designer and fuseproject founder, Yves Béhar is committed to promoting sustainable ways of living and is the mastermind behind innovative designs such as the One Laptop Per Child XO Laptop, the first LED light by Herman Miller, and other sustainable products in fashion, lifestyle, sports and technology.

