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PRESS RELEASE 
PUMA® V1.10 BOOTS AND GLOVES – WINNING AWARDS ON AND OFF THE FIELD
HERZOGENAURACH, GERMANY (February 2010): PUMA third generation of the v-Series Football concept boots and gloves, worn by some of the greatest players in the world including Samuel Eto’o and Gianluigi Buffon, has scooped a prestigious iF product design award 2010 in the Leisure/Lifestyle category.  The v1.10 boots and gloves, combining high-performance materials with an African-inspired design aesthetic, clearly impressed the international jury who made the decision after judging almost 2,800 different entries.  
The iF product design award, considered one of the most respected and recognised international product design awards, rated the v1.10 boots and gloves in a number of key criteria including design quality, choice of materials, degree of innovation, ergonomics and visualisation of intended use.  According to jury chairman Fritz Frenkler: “Good design isn’t born of good marketing, it’s created by designers.”
“For a series of products designed to help players compete for awards on the pitch, it’s great to get recognised for excellence off it too," said Filip Trulsson, Business Unit Manager for Teamsport at PUMA. “The ever-increasing speed of the game calls for faster reactions and allows little time for the players to think about their moves. The v.10 series was developed to respond to this accelerated pace on the pitch and to trigger the players’ confidence to be their fastest.  Confidence to be your fastest can now be combined with confidence that the boots or gloves you are wearing rate against the best designed products in the world too.”

The v.10 collection that the v1.10 boots and gloves comprise draws inspiration from the attitude and unparalleled sense of pride that stems from PUMA’s African players and teams. From the striking colors that make the collection stand out, to the strong symbolic references associated with the national teams, everything about the v.10 concept embodies an African state of mind.

The collection was introduced in October 2009, during the qualifications stages for the 2010 FIFA World Cup™. This year, when the world sets its sights on South Africa, PUMA will be enjoying more than a decade of close partnership and collaboration with African football federations. PUMA is currently the official supplier of no less than twelve African National Teams, including Cameroon, Ivory Coast, Algeria and Ghana – all of which are participating in the 2010 World Cup in South Africa – along with current African Cup of Nations champions Egypt and the national teams of Morocco, Tunisia, Mozambique, Togo, Namibia, Senegal and Angola.

Other PUMA teams participating in the 2010 World Cup in South Africa includes reigning champions Italy, as well as Uruguay and Switzerland.

V1.10 Footwear
The revolutionized PUMA v1.10 Boot uses West Africa as a source of inspiration, harkening to the region’s sense of athleticism, vivid color, strong rhythm, powerful spirit, raw instinct and unparalleled pride. Technical innovations and minimalist design are combined with striking colors in this speed performance proposition. The statement product for Holiday 2009 comes in a blazing yellow color-way, and will be endorsed by some of the best football players in the world such as Samuel Eto’o, John Mensah, Emmanuel Eboue, Chinedu Obasi as well as Nicolas Anelka, Mario Gomez and Mauro Camoranesi. 
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PUMA’s v1.10 football boot incorporates the most advanced technology available to date. The second generation of the Uni-construction provides a better touch of the ball by having an updated, softer toe area. Further, the laces are covered in order to provide a clean kicking area, and the lightweight upper materials combine textiles with a soft, highly-abrasion resistant, lightweight micro-fiber that translates into a significantly better ball touch. At the same time, the carbon fiber plate in the outsole reduces the stud pressure and increases reactivity, while keeping the weight of the product down. 
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V1.10 GK Glove

The PUMA v1.10 GK Glove introduces the revolutionary ‘Pull and Fasten’ Speed Closure system that ensures a perfect fit across the backhand. Together with the anatomically positioned flex zones in the palm, this allows the glove to move in harmony with the hand. This new statement guard picks up on the Africa inspiration by introducing a new direct injected protective shell executed in the shape of an African war mask. Gianluigi Buffon will wear the gloves on pitch.

The iF Design Award will be presented to PUMA at ceremony in Hanover on 2nd March 2010. All winners of the iF product design award can use the International Forum Design logo on packaging and marketing materials. 

For more information visit:  www.pumafootballpresskit.com.
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PUMA is one of the world’s leading sportlifestyle companies that designs and develops footwear, apparel and accessories.  It is committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying true to the values of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. The Black label features collaborations with renowned designer labels such as Alexander McQueen, Yasuhiro Mihara and Sergio Rossi. The PUMA Group owns the brands PUMA and Tretorn.  The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit www.puma.com. 
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