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PRESS RELEASE
PUMA Partners with Contemporary Artist Kehinde Wiley in Africa Inspired Collection for Spring Summer 2010 
October 2009, Boston, MA – PUMA has partnered with Kehinde Wiley, one of the world’s most sought-after urban artists, for the Spring Summer 2010 PUMA Africa lifestyle collection of apparel, footwear and accessories.  The PUMA Africa collection uses seven graphic patterns from Wiley’s existing work and integrates them throughout the bright, bold, color-blocking patterns of the collection. This first-ever collaboration between PUMA and Kehinde Wiley is part of a larger Africa-themed campaign PUMA is embarking on in advance of World Cup 2010, which will be held in South Africa in June. PUMA, best known for the sponsorship of 12 African national football teams, is expanding its reach to create African-inspired lifestyle products in tandem with Wiley. 

Kehinde Wiley is known for his paintings of contemporary urban African American men in poses taken from the annals of art history and for his distinctive use of elaborate and colorful wallpaper-like backgrounds.  His style perfectly complements the vibrant culture of modern Africa and makes every piece in the PUMA collection an instant classic.
Born in Los Angeles to an African American mother and a Nigerian father, Wiley describes his relationship with Africa as “one of searching and longing.” Wiley, which means “second born of twins” in Yoruba, grew up without knowing his father, and curiosity led him to Nigeria at the age of 20.  Upon meeting his father, Wiley completed a series of portraits of his father, and later, in 2007, returned to Africa to compile a body of work entitled “The World Stage: Africa Lagos-Dakar”, which was exhibited at the Studio Museum in Harlem.  At age 32, he represents the African-American cultural explosion that has gripped the world.  With an MFA from the esteemed Yale University School of Art, Wiley’s work is sought after in major galleries around the world.  
“PUMA is fortunate to have partnered with such a pivotal artist as Kehinde Wiley,” said Antonio Bertone, Chief Marketing Office, PUMA AG.  “His keen eye for design, color and composition, played out in his signature prints, have truly shaped PUMA’s Modern Africa Collection and brilliantly captured the spirit and passion of Africa.”
Key Highlights from the 2010 PUMA Africa  Collection 
Apparel 

Face Tee  - Put your poker face on with the Face Tee.  Inspired by Kehinde Wiley’s famous portrait paintings, the tee fuses period styles with bold colors and unforgettable graphics.   
Banded Tee –Bright, bold graphics capture the attention of those who at the cusp of art and culture.  Dramatic kimono sleeves, banded bottom and plunging neckline are flattering, stylish and sure to turn heads.  
Kehinde Pieced Top - Designed for the free-spirited, the loose-fit silhouette brings together the bight colors of Africa together with high style.  Color blocking and original graphics created by Kehinde Wiley are featured throughout the Pieced Top.
Pieced Trackie 2 - Mixing modern with tradition, PUMA takes its appreciation of African culture and gives it a modern twist.  With contrasting colors and graphic embroidery on the back, this track jacket gives off an artistic flair.  
Bomber - Featuring an original Kehinde Wiley bird graphic print in front, reminiscent of African cranes in flight.  The solid red sleeves give the jacket a hint of subtlety and a pop of color. Fun and modern with a touch of African flavor, this jacket exudes cool effortlessly. 

Satin Bomber - Making a statement in bold Kehinde Wiley signature graphics the unforgettable print, rib binding and color blocking on the Satin Bomber is a combination of art, athleticism and classic PUMA.  
Color Block Leggings  - Bring out your passionate and spiritual side with the Color Block Leggings, a perfect accessory to  a new summer dress or the blousy tops of the PUMA Africa collection. Taking inspiration from Africa’s rich heritage, the uniqueness of the Kehinde Wiley graphic and pigment print is key for anyone wanting to express individual style. 
Footwear

Adalyn Hsisters Wn’s - Inspired by modern Africa artwork, original Kehinde Wiley graphic prints have been applied to this feminine ballerina silhouette on the satin ruffle, the mid-section and heel.  A perfect blend of feminine and sporty, the graphic prints make this style original and awe inspiring. 

917 Mid Mame - Inspired by the PUMA Motorsport shoe Speed Cat Mid, this shoe is named after the Porsche 917, driven by Steve McQueen in the classic 1971 movie “Le Mans”.  This intricate and luxe version of the 917 features a canvas upper with modern Africa-inspired screen printed graphic by Kehinde Wiley, giving the 917s an artistic edge and an African flair. 
Do-It-Yourself Matar - Bring your scissors and get ready for some fun!  This Do-It-Yourself project allows you to cut out your very own pair of sandals from a beautifully screen printed piece of artwork by Kehinde Wiley, resembling his painter’s canvas.  This version features a wonderfully colorful and intricate modern African graphic. 
Tekkies Heroic Sisters - PUMA celebrates its long history with Africa with the Tekkies Heroic Sisters.  Playing upon the afrikaan slang ‘Takkies’, meaning canvas shoe with a rubber sole, the Tekkies are a totally collapsible, washable canvas shoe with frayed edges. Sporting a one-of-a-kind Kehinde Wiley graphic, the Tekkies Heroic Sisters take intricate modern Africa-inspired screen print graphic and mix with a colorful representation of passion, spirit and unpredictability.

Accessories
Kehinde Small Hobo - Show your artistic side at this seaon with the Kehinde Small Hobo. Fun, vibrant and colorful, the small hobo fuses fashion and culture together and is a great accessory to match any outfit.  The soft, cotton twill lining, braided shoulder straps and subtle beading on each zipper bring a unique look and feel to any outfit.   

The PUMA Africa lifestyle collection will be available at PUMA stores beginning in March 2010 (INSERT LOCAL DATES).  For more information, visit www.puma.com.
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PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, appar​​el and accessories. It is committed to working in ways that contribute to the world by supporting Peace, Creativity, and SAFE Sustainability, and by staying true to the values of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. The Black label features collaborations with renowned designers such as Alexander McQueen, Yasuhiro Mihara and Sergio Rossi. The PUMA Group owns the brands PUMA, Tretorn and Hussein Chalayan. The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit www.puma.com 
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