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PUMA® WELCOMES TEAMS AND ATHLETES TO BEIJING WITH SPECIAL “BEIJING JIAN” CELEBRATION
August 8, 2008 - PUMA welcomed the Jamaican Olympic Association to Beijing in style this week, hosting a 300-person press conference for 100 meter world record holder Usain Bolt, and a party to welcome the entire athletics team, featuring a live performance by critically acclaimed singer/songwriter Paolo Nutini of Scotland at CJW jazz club.
Nutini played a selection of his hit songs, including “New Shoes,” followed by a reggae tribute that ended with Bob Marley’s “One Love” and members of the team singing and dancing on stage.

Olympians Usain Bolt, Maurice Smith, Chelsea Hammond and Shevon Stoddart wore hand painted face masks featuring Jamaican team colors, and made a special catwalk appearance to unveil the new PUMA tracksuits and singlets they will wear to compete in Beijing, along with pieces selected from PUMA’s 2008 RUNWAY Collection. 
The PUMA RUNWAY Collection takes inspiration from the fashion catwalk and combines this idea with top performance elements, showing the world that style and performance can coexist on the track. 

The Autumn 2008 collection continues the runway theme from Spring with key styles featuring the signature eight-lane PUMA RUNWAY graphic, referring to the eight lanes of the stadium track. 

Said Bolt on his dream of Olympic gold, “Olympic Gold lasts longer than a world record because a person has to wait four more years to be an Olympic medalist, but a world record can go at any time. So, an Olympic Gold is closer to my heart than anything.”
As the creative foundation of its “Beijing Jian” or “See You in Beijing” campaign this summer, PUMA is using traditional Chinese Opera masks and other iconic Chinese elements.  PUMA designed three different creative masks, one for each sponsored Federation – Jamaica, Morocco and Sweden. The three athletes featured in the “Beijing Jian” campaign are Usain Bolt from Jamaica, Jenny Kallur from Sweden and Mohamed Moustaoui from Morocco. Each athlete wears a personalized mask exclusively designed for them and inspired by their motherland’s flag and country color, uniquely fusing sport, lifestyle and fashion through a traditional Chinese art form.  
PUMA “Beijing Jian” can be seen in China outdoor media, print media, on-line and in-store from July 2008.  In addition, PUMA will be using this imagery and creative campaign theme in various consumer activities. During the Games, consumers can design a personalized mask on-line at http://www.puma.com.cn. 
CJW at The Place is PUMA’s “Beijing Jian” entertainment venue in the host city throughout August and the “home away from home” for the Jamaican Olympic Association and the Jamaican Embassy in China.  CJW also will host special Jamaican themed evenings on the 16th and 23rd August, featuring musical guests from around the world.  


An additional component of the “Beijing Jian” activities is a unique collaboration with China’s premier Karaoke club, Party World KTV.  Running each weekend from July 4th through to the end of August, events will be held in designated Party World locations in Beijing and Shanghai.  Activities will include Beijing Jian Mask painting, interactive games, mask themed giveaways, and competitions to win PUMA gear and event tickets.  Karaoke is an extremely popular pastime for young Chinese, and Party World is a perfect place to reach PUMA’s target audience of young, active customers.
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Note to Editors 
PUMA® is the global athletic brand that successfully fuses influences from sport, lifestyle and fashion. PUMA’s unique industry perspective delivers the unexpected in sportlifestyle footwear, apparel and accessories, through technical innovation and revolutionary design.  Established in Herzogenaurach, Germany in 1948, PUMA distributes products in over 80 countries.  For further information please visit www.puma.com.
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