[bookmark: _GoBack][image: ]FOR IMMEDIATE RELEASE
								


PUMA® LAUNCHES ITS 100 METRE SHOP, THE FIRST TUMBLR POP-UP SALES SITE AND A STYLISH BLEND OF
CREATIVE CONTENT, SOCIAL DISCOVERY AND SHOPPING

Innovative Online Destination Fuses Brand’s Cedella Marley Collection with a Celebration of Jamaican Culture and London Street Savvy 

Boston, Massachusetts – (27 July 2012) –  SportLifestyle brand PUMA® announced today it will launch a revolutionary online experience on July 27, The PUMA 100 Metre Shop, inspired by Jamaican Track & Field’s greatest moments in time. The new Tumblr site fuses Jamaican and British cultures to produce original content from on-the-ground contributors in London and Kingston. It’s packed with portraits, stories, and event updates as well as hand-picked items from the highly anticipated Cedella Marley Collection.  

“It’s amazing for PUMA to have the opportunity to really bring to life in a socially relevant way two incredible cultures that share common values with the joyous, celebratory spirit of the brand. The PUMA 100 Meter Shop will be a totally different and highly engaging destination for people interested in fashion, culture, and entertainment happening around London and Kingston this summer,” said Antonio Bertone, Chief Marketing Officer for PUMA.  “We are incredibly excited to be the first global brand to launch a totally breakthrough Tumblr site that is truly the fusion of content contribution, social discovery and e-commerce.”  

OPENING HOURS
The Tumblr pop-up shop will go live beginning July 27th and will feature a mix of content in diverse formats including video, interviews, articles, photos and more.  It will be updated daily and available in two languages, Japanese and English, and in three regions, Japan, Europe, and the USA.  Traffic will be driven through PUMA’s social channels and partnerships with The Fancy, Sypply and Pinterest.  The site is designed to be live for 12 months and will be reskinned to support new brand initiatives hailing from the Sportlifestyle company.  

In addition to original content and PUMA gear, visitors will have access to live-streaming activities and happenings from the brand’s hub in London this summer, The PUMA YARD, including interviews with popular musicians performing at the YARD such as Gyptian, Groove Armada and Professor Green. 

A FASHION FIRST
PUMA partnered with fashion designer Cedella Marley, daughter of late Reggae legend Bob Marley, to create the podium, on-track and ceremony wear for the Jamaican Track & Field team competing in London.  The PUMA 100 Metre Shop will showcase select items from the collections; and for the first time on Tumblr, The PUMA 100 Metre Shop will link to an e-commerce site, Shop.PUMA.com, where items are available for purchase.  
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Marley, who embodies the fun, relaxed nature synonymous with Jamaica, injects an authenticity to the PUMA collection, bringing her fashion–forward sensibility, the country’s bold colors of green, gold and black and Jamaican heritage to the styles.  

The most anticipated pieces from the collection include two items from ceremony wear:  the men’s "Buffalo Soldier button down," a short-sleeve button-front army green shirt with black accents; and the women’s military-influenced “Satisfy My Soul” black fitted jacket with green belt.  The women’s fitted jacket features an embroidered Jamaican flag with the phrase “Good Vibrations” on the inside of the collar, while a Jamaican green stripe accents the sleeve for some added flair.

The collection will be available at The PUMA 100 Metre Shop, select retailers in the United States, Japan, United Kingdom and Continental Europe as well as at the PUMA Quad, situated within the PUMA YARD in part of the Old Truman Brewery on Brick Lane in Shoreditch, East London.

THE JOY OF JAMAICA
Cedella Marley will showcase her designs at the pop-up shop and she will also share her pride of heritage.  Visitors can read about her background and the inspiration for the collection, which pulls from the rich cultural heritage in Jamaica. In addition, PUMA will spotlight Jamaican personalities who symbolize the joy and cultural pride of the Caribbean island.  PUMA will celebrate community and neighborhood icons like Don Abaka, aka “Mayor of Brixton” and the epicentre of his social life as local hairdresser in the community; Savannah a 20-year old stylist, who calls Jamaica, New York and London home, but credits her Jamaican heritage for her success; and Ms. Brown, a grandmother who warmly opens her London home to share an intimate look at her life, which has seamlessly brought together her deep Jamaican roots and the love of the British Monarchy. These in depth portraits provide a glimpse into their prideful Jamaican heritage and how it has contributed to their place in London culture.

For more information about the PUMA 100 Meter Shop visit www.puma.com and puma.tumblr.com.

###
Media Contacts:
Sara Gottman, International PR, PUMA, +1 978 996 4441, sara.gottman@puma.com                        Collette O’Neill, International PR, PUMA, + 49 1514 487 7496, collette.oneill@puma.com                   

PUMA
PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, apparel and accessories. It is committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying true to the principles of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. Sport Fashion features collaborations with renowned designer labels such as Alexander McQueen and Mihara Yasuhiro. The PUMA Group owns the brands PUMA, Cobra Golf and Tretorn. The company, which was founded in 1948, distributes its products in more than 120 countries, employs about 11,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit http://www.puma.com
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