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Long Live the Miura! 

Lamborghini Revuelto Miura 60° Homage: special series pays tribute to the first 
super sports car 

Sant'Agata Bolognese, 3 August 2026 – Automobili Lamborghini celebrates the 60th 
anniversary of the classic Miura with the introduction of the Revuelto1 Miura 60° 
Homage. Just 99 examples of the car will be created by the Ad Personam program, 
in collaboration with Lamborghini Centro Stile. The Revuelto Miura 60° Homage will 
make its world premiere at Lamborghini Lounge Monterey during Monterey Car 
Week. 

Unveiled in 1966, the Miura is widely regarded as the world's first super sports car. In 
its most powerful version, it delivered 385 CV and exceeded a top speed of 290 
km/h, setting new benchmarks for high-performance automobiles. Combined with 
its revolutionary design and unmistakable styling identity, these characteristics 
established the Miura as one of Lamborghini's most iconic models and a defining 
symbol of 1960s automotive culture. 

The Revuelto Miura 60° Homage reinterprets some of the styling elements that made 
the Miura one of the most influential automobiles in history. The Revuelto Miura 60° 
Homage takes some of the iconic styling cues of the Miura, and applies them to 
Lamborghini’s HPEV (High Performance Electric Vehicle) flagship.  

"With the Revuelto Miura 60° Homage, we wanted to create a special series capable 
of celebrating a milestone in our history through an exclusive interpretation of our 
V12 HPEV super sports car," said Stephan Winkelmann, Chairman and CEO of 
Automobili Lamborghini. "The combination of heritage-inspired liveries, exclusive Ad 
Personam details and production limited to just 99 examples expresses the 
connection between our heritage and the virtually limitless personalization 
capabilities that define Lamborghini. For our collectors and customers, exclusivity 
means authenticity, rarity and lasting emotional value: the Revuelto Miura 60° 
Homage has been created precisely with this philosophy." 

The Revuelto Miura 60° Homage is available in nine exterior colors inspired by shades 
historically offered on the Miura: Rosso Arancio, Arancio, Giallo, Verde Scandal, Verde 
Metallic, Blu Tahiti, Blu Notte, Nero Noctis and Bianco Monocerus. 

The exterior configuration of the Revuelto Miura 60° Homage features two dedicated 
liveries, inspired by classic styling characteristics found on many historic Miuras: 
lower body sections finished in a contrasting color to the main bodywork. Customers 
can choose between the Oro Elios livery paired with Altanero Shiny Gold wheels, or 

 
1 Revuelto (WLTP): Energy consumption (weighted combined): 4,7 kWh/100 Km plus 15 l/100km; CO2 emissions 
(weighted combined): 350 g/km; CO2 class (weighted combined): G; CO2 class with discharged battery: G; Fuel 
consumption with discharged battery (combined): 17,9 l/100km 



Media information    

 
 
the Grigio Nimbus livery combined with Altanero Matt Titanium Diamond wheels. 
Both configurations celebrate color combinations that helped establish the Miura as 
an automotive icon. 

The exterior design is completed by the dedicated Miura 60 logo, positioned above 
the Revuelto script on the side sill near the rear wheel arch, together with a gloss 
black Lamborghini rear logo, recalling one of the distinctive styling details of the 
original Miura. Complementing this color scheme, the Revuelto Miura 60° Homage 
features gloss black brake calipers and matte black exhaust tailpipes. 

The interior recalls several distinctive elements of the Miura cabin. The seats, 
upholstered with the Classica Trim treatment, reinterpret the characteristic 
"cannelloni" pattern of the historic model. The leather upholstery extends across the 
center tunnel, door panels and the rear bulkhead that separates the passenger 
compartment from the engine bay. Positioned between the two seats is the 
dedicated "Miura 60" embroidery, providing another exclusive hallmark of the special 
series. 

Owners of historic Miuras will also have the opportunity to work with the Ad Personam 
program to faithfully recreate the original color combinations, if their original color 
scheme differs from the nine proposed for the Revuelto Miura 60° Homage. 

Each Revuelto Miura 60° Homage is identified by a dedicated carbon-fiber plaque 
positioned on the driver's side of the cabin, bearing the inscription "Miura 60° – Serie 
Speciale 1 di 99,” underscoring the exclusivity of every example. 

From a technical perspective, the Lamborghini Revuelto sets the benchmark in its 
segment through the combination of Lamborghini's iconic naturally aspirated V12 
engine and hybrid system, delivering a total output of 1,015 CV and 807 Nm of torque. 
This translates into exceptional performance, with acceleration from 0 to 100 km/h in 
just 2.5 seconds and a top speed of more than 350 km/h. 

 

Company information 

 

Founded in 1963 in Sant’Agata Bolognese, near Bologna, Automobili Lamborghini is 
one of the world’s leading names in luxury super sports cars, defining the future of 
the segment through uncompromising performance, design and emotion. Rooted in 
a 100% Italian identity and supported by a global community driven by passion, 
craftsmanship and people, the company combines technological innovation with 
authentic racing DNA, with motorsport serving as both a strategic laboratory and a 
core expression of the brand. 
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From iconic models such as the Miura, Countach, Diablo and Aventador to limited 
editions including the Sesto Elemento and Fenomeno, Lamborghini has consistently 
created lasting value through rarity, personalisation and craftsmanship. Today, its 
fully hybrid line-up is structured around three main model families: Revuelto, the first 
HPEV with a V12 engine; Urus SE2, the first plug-in hybrid Super SUV; and Temerario3, 
the benchmark V8 HPEV in its category. From each family come the most extreme 
versions, such as Urus SE Performante4, an authentic expression of the brand and its 
most performance-oriented soul. 

With over 3,000 employees and a network of 186 dealers in 57 countries, Automobili 
Lamborghini continues to grow responsibly through long-term vision, innovation and 
sustainability.  
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REVUELTO 

The Revuelto, Lamborghini’s first V12 High Performance Electrified Vehicle (HPEV), 
represents a new paradigm in the world of super sports cars, combining the iconic 
naturally aspirated V12 engine with a cutting-edge plug-in hybrid system. As part of 
Lamborghini’s electrified lineup, it sets new standards in performance, driving 
dynamics and technological innovation. The powertrain combines a 6.5-litre V12 
engine with three electric motors and a high specific power lithium-ion battery, 
delivering a total output of 1,015 CV.  

 

Additional information and Contacts 

 

Photos and videos: media.lamborghini.com 

Information on Automobili Lamborghini: www.lamborghini.com 

 

           

 

 
2 Urus SE (WLTP): Energy consumption (weighted combined): 21,4 kWh/100 Km plus 5,71 l/100km; CO2 
emissions (weighted combined): 140 g/km; CO2 class (weighted combined): E; CO2 class with discharged 
battery: G; Fuel consumption with discharged battery (combined): 12,9 l/100km 
3 Temerario (WLTP): Energy consumption (weighted combined): 6,4-4,3 kWh/100 km plus 11,2-10,3 l/100km; 
CO2 emissions (weighted combined): 272-252 g/km; CO2 class (weighted combined): G; CO2 class with 
discharged battery: G; Fuel consumption with discharged battery (combined): 14 l/100km 
4 The vehicle is not yet offered for sale and is therefore not subject to Directive 1999/94/EC. The fuel 
consumption and emissions data is in the type approval stage 

https://media.lamborghini.com/english/login/all
http://www.lamborghini.com/
https://www.instagram.com/lamborghini/
https://www.tiktok.com/@lamborghiniofficial
https://linkedin.com/company/automobili-lamborghini-s-p-a-
https://www.facebook.com/Lamborghini/
https://twitter.com/Lamborghini
https://www.youtube.com/c/lamborghini
https://discord.gg/vet6ZBjpFd
https://www.threads.net/@lamborghini
http://www.weibo.com/lamborghinichina
https://www.lamborghini.com/it-en/wechat
https://www.xiaohongshu.com/user/profile/65d856c8000000001700591b?xsec_token=AB_4Nf9wP_L14Qw93S8xNf84sQTF6TIPUThnVAR1qkv_E%3D&xsec_source=pc_search
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Automobili Lamborghini S.p.A.   

   

Headquarters   

   
Director of Communication 

Tim Bravo 

T +39 051 9597611 

tim.bravo@lamborghini.com  

Brand & Corporate Communication 

Camilla Manzotti 

T +39 360 1077907 

camilla.manzotti@lamborghini.com 

Product & Motorsport Communication 

Francesco Colla 

T +39 348 8629861 

francesco.colla@lamborghini.com   
 

 

  

Social Media & Digital Communication 

Chiara Busolo 

T +39 340 0791871 

chiara.busolo@lamborghini.com 

Motorsport Communication 

Giovanni Zini 

T +39 342 1318474  

giovanni.zini@lamborghini.com 

Heritage Communication 

Enrico Pavesi 

T +39 345 6749362 

extern.enrico.pavesi@lamborghini.com 
 

 

  

 

Regional Offices 
  

   
North & South America 

Jory Wood Syed 

T +1 332 220 5217 

jory.syed@lamborghini.us 

Europe, Middle East & Africa 

Costanza Malservisi 

T +39 345 923 9995 

costanza.malservisi@lamborghini.com 

 

Asia Pacific 

Tiffany Teo 

T +65 9792 9757 

tiffany.teo@lamborghini.com 
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