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Kia Announces March 2026
Global Sales Results


· March 2026 global sales of 285,854 units, up 2.7% Y/y
· Kia recorded its highest-ever Q1 sales, with 779,169 units sold from January to March
· The Kia Sportage, Seltos and Sorento SUVs led the company’s sales  

(SEOUL) April 1, 2026 – Kia Corporation today announced total global sales of 285,854 units in March 2026, a 2.7% increase year over year. 

The strong global sales performance was driven by robust sales of the Kia Sportage and Seltos SUVs, with the Sportage recording sales of 48,885 units and the Seltos selling 31,761 units. The Sorento SUV supported the performance with sales of 21,285 units.

Sales outside of Korea

Kia recorded sales of 228,978 units, up 0.4 percent compared with the same period in 2025 outside of Korea.

In markets outside of Korea, the Sportage SUV led the brand’s momentum, recording 43,345 units. The Sportage was followed by the Seltos SUV, which sold 26,778 units, and the K4, which recorded sales of 19,489 units.

In Europe, Kia set a new monthly sales record by selling 58,750 vehicles.

Korea sales

In March, Kia sold 56,404 units in the Korean market, a 12.8 percent increase compared with the same period last year. 

The Sorento SUV led the company’s passenger vehicle sales in its home market, recording 10,870 units. This was followed by the Sportage SUV with 5,540 units and the Carnival MPV with 5,407 units.

In Korea, Kia sold 16,187 electric vehicles in March, led by the EV3 with 4,468 units, followed by the EV5 with 3,513 units and the PV5 with 3,093 units.

Kia’s global sales were backed by strong demand for its electric vehicles, with the company aiming to sustain momentum through electric and hybrid SUV models.

Kia global sales – March 2026

	Subject
	March -26
	March -25
	YoY change
	February -26
	MoM change
	2026 YTD
(Mar)
	2025 YTD
(Mar)
	YTD change

	Korea sales
	56,404
	50,006
	12.8%
	42,002
	34.3%
	141,513
	134,412
	5.3%

	Overseas sales
	228,978
	228,079
	0.4%
	205,226
	11.6%
	636,527
	637,406
	-0.1%

	SPV 
sales
	472
	270
	74.8%
	396
	19.2%
	1,129
	830
	36.0%

	Total 
sales
	285,854
	278,355
	2.7%
	247,624
	15.4%
	779,169
	772,648
	0.8%



Editor’s note
* Sales results are based on wholesale unless otherwise specified
* Monthly sales figures provided in this release are unaudited and on a preliminary basis. Data may be subject to future update
* With the change in business results categorization in 2023, special purpose vehicle sales are recorded separately
* Special purpose vehicles (SPV) include various specialized vehicles. Sales figures account for sales in Korea and overseas markets


-ENDS-



[bookmark: OLE_LINK11]About Kia Corporation 
Kia (www.kia.com) is a global mobility brand with a vision to create sustainable mobility solutions for consumers, communities, and societies around the world. Founded in 1944, Kia has been providing mobility solutions for more than 80 years. With 52,000 employees worldwide, a presence in more than 190 markets, and manufacturing facilities in six countries, the company today sells around three million vehicles a year. Kia is spearheading the popularization of electrified and battery electric vehicles and developing a growing range of mobility services, encouraging millions of people around the world to explore the best ways of getting around. The company’s brand slogan – ‘Movement that inspires’ – reflects Kia’s commitment to inspire consumers through its products and services.
For more information, visit the Kia Global Media Center for more.
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