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Kia Renews Deal with TotalEnergies to Continue Supplying High-Quality Lubricants to Customers Worldwide
 
· Kia and TotalEnergies confirm new five-year global cooperation agreement, extending partnership through 2031 
· TotalEnergies’ high-quality Quartz lubricants continues to be supplied to Kia customers and dealers worldwide
· Renewed agreement strengthens Kia's ability to support customers globally with quality mobility solutions throughout their ownership journey

[bookmark: OLE_LINK2](SEOUL) March 16, 2026 –Kia Corporation has agreed a new five-year global cooperation agreement with TotalEnergies, a globally renowned energy company, extending a partnership that spans more than two decades. 

Under the renewed agreement, Kia will continue to supply high-quality TotalEnergies engine oils to its customers and retailers globally, ensuring that customers benefit from market-leading lubrication technology throughout the life of their Kia vehicle.

Kia and TotalEnergies marked the extension of the partnership with a signing ceremony at Kia’s Osan Training Center in Yongin, Gyeonggi Province. The event brought together Dong-Hwan Hwang, Head of Kia’s Ownership Management Sub-division, and Elodie Luce, Vice President Automotive at TotalEnergies Lubrifiants, highlighting the companies’ commitment to collaboration.

Dong-Hwan Hwang, Head of Ownership Management Sub-division at Kia, said: “Extending our partnership with TotalEnergies marks an important step in reinforcing Kia’s global competitiveness. By working closely with TotalEnergies, we will continue to elevate service quality, accelerate our progress in the sustainable mobility space, and deliver greater value and confidence to our customers worldwide.”

Elodie LUCE, Vice President Automotive at TotalEnergies Lubrifiants, said: 
“We are truly honored to extend our longstanding partnership with Kia as we embark on a fourth consecutive global term, continuing to build together a trusted collaboration dedicated to excellence and to creating meaningful value for customers worldwide. This renewed commitment strengthens our ability to accelerate the development of cutting-edge lubricant solutions tailored to the rapidly evolving demands of modern powertrains, including the latest hybrid and electric technologies.”

Why does this partnership matter for Kia customers?

Since first establishing a global cooperation agreement in 2011, Kia and TotalEnergies have renewed their partnership every five years. The latest extension, running through to 2031, reflects more than two decades of shared commitment to delivering outstanding ownership experiences for Kia customers worldwide.

How does the agreement strengthen Kia’s service competitiveness?

Kia’s partnership with TotalEnergies has underpinned a wide-ranging portfolio of joint projects and marketing initiatives developed over the past 15 years. These initiatives will continue under the new agreement, building on proven programs that deliver benefits, including:

· Helping Kia dealers deliver consistently high-quality after-sales care.
· Raising service standards and improving customer satisfaction across markets worldwide. 

Kia's partnership with TotalEnergies has been integral to delivering premium ownership experiences for customers worldwide. This renewed five-year commitment strengthens Kia's ability to support customers globally and ensure they receive quality mobility solutions at every stage of their ownership journey.

-ENDS-

[bookmark: OLE_LINK11]About TotalEnergies
TotalEnergies is a global integrated energy company that produces and markets energies: oil and biofuels, natural gas, biogas and low-carbon hydrogen, renewables, and electricity. Our more than 100,000 employees are committed to providing as many people as possible with energy that is more reliable, more affordable, and more sustainable. Active in about 120 countries, TotalEnergies places sustainability at the heart of its strategy, its projects, and its operations.

About the Marketing & Services division of TotalEnergies
TotalEnergies’ Marketing & Services business segment offers its professional and private customers a wide range of energy products and services—petroleum products, biofuels, charging for electric vehicles, LNG for maritime transportation, fuels for Aviation, bitumen, LPG and Clean Cooking solutions—to support them in their mobility and to help them reduce their carbon footprint. Every day, over 6 million customers all over the world visit our 13,000 service stations and their associated services (mobility cards, car wash, food…). As the world’s number four in Lubricants, we design and sell high-performance products for the automotive, industrial, and maritime sectors. In order to provide the best response to the needs of our B2B customers, we deploy our sales force, our international logistics network, and our diverse and tailor-made offering. We operate in more than 100 countries, where our 25,000 employees stand close to all our customers.


About Kia Corporation 
Kia (www.kia.com) is a global mobility brand with a vision to create sustainable mobility solutions for consumers, communities, and societies around the world. Founded in 1944, Kia has been providing mobility solutions for more than 80 years. With 52,000 employees worldwide, a presence in more than 190 markets, and manufacturing facilities in six countries, the company today sells around three million vehicles a year. Kia is spearheading the popularization of electrified and battery electric vehicles and developing a growing range of mobility services, encouraging millions of people around the world to explore the best ways of getting around. The company’s brand slogan – ‘Movement that inspires’ – reflects Kia’s commitment to inspire consumers through its products and services.
For more information, visit the Kia Global Media Center for more.
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