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Kia Announces November 2025 

Global Sales Results 
 

- November 2025 global sales of 262,065 units, down 0.8% Y/y 

- In Korea, Kia sold 47,256 units, down 1.6% Y/y 

- Outside of Korea, Kia sold 213,889 units, down 0.8% Y/y 

- Year-to-date global sales reached 2,848,845 units, up 1.8% Y/y; Korea sales 

totaled 493,940 units, up 1.5% Y/y 

- Kia RV models such as Sportage, Sorento and Seltos led the company’s sales 

 

(Seoul) December 1, 2025 – Kia Corporation today announced total global sales of 262,065 

units in October 2025, a 0.8 percent decrease year over year. 

 

Year-to-date sales have increased both globally and in Korea compared with the same period 

in 2024. Global sales reached 2,848,845 units, up 1.8% year over year, while sales in Korea 

rose 1.5% year over year to 493,940 units. 

 

Strong and consistent growth in Kia’s core RV lineup, including Sportage and Sorento SUV 

fueled robust sales performance, while strong demand for EV and hybrid models continued.  

 

Kia RVs led the company’s sales in November, with the Sportage SUV selling 49,351 units 

globally. The Sorento SUV backed up this strong market performance with sales of 25,282 

units, followed by the Seltos SUV, which sold 22,293 units.  

 

Sales outside of Korea 

 

Sales outside of Korea, excluding special purpose vehicles, were down 0.8 percent compared 

with the same period in 2024, to 213,889 units. 

 

In markets outside of Korea, the Sportage SUV led the brand’s momentum, recording 42,483 

sales, followed by the Sonet SUV with 19,320 units and Seltos SUV with 17,653 units. 

 

Korea sales 

 

In November, Kia sold 47,256 units in the Korean market, a 1.6 percent decrease compared 

with the same period last year. 

 

The Sorento SUV led the company’s passenger vehicle sales in its home market, with 10,047 

units sold in November. The Sportage SUV followed, with sales of 6,868, while the Carnival 

MPV recorded sales of 5,305 units.  

Media contact:  
Seohyeon Kim 
Global PR 
T. +82 2 3464 4911 
E. Seohyeon.kim@kia.com 



 

 

 

Kia aims to drive growth by leveraging its SUV hybrid models and EV lineup, including EV4, 

EV5 and PV5. The company is strengthening its global leadership in electrification by 

leveraging customer-centric strategies and making strategic investments. 

 

Kia global sales – November 2025 

 

 November 
2025 

November 
2024 

YoY 
change 

October 
2025 

MoM 
change 

2025 YTD 
(November) 

2024 YTD 
(November) 

YTD 
change 

Korea 
sales 

47,256 48,015 -1.6% 40,001 18.1% 501,199 493,940 1.5% 

Overseas 
sales 

213,889 215,595 -0.8% 223,215 -4.2% 2,392,238 2,349,399 1.8% 

Special 
Purpose 
Vehicle 
sales 

920 576 59.7% 801 14.9% 5,318 5,506 -3.4% 

Total 
sales 

262,065 264,186 -0.8% 264,017 -0.7% 2,898,755 2,848,845 1.8% 

 

Editor’s note 

* Sales results are based on wholesale unless otherwise specified 

* Monthly sales figures provided in this release are unaudited and on a preliminary basis that may be subject to future update 

* With the change in business results categorization in 2023, special purpose vehicle sales are recorded separately 

* Special purpose vehicles include various specialized vehicles. Their sales figures account for sales in Korea and overseas 

markets 

 

- End - 

 
Kia Corporation – about us  

Kia (www.kia.com) is a global mobility brand that is creating innovative, pioneering, and leading sustainable 

mobility solutions for consumers, communities, and societies around the world. As a Sustainable Mobility 

Solutions Provider, Kia is spearheading the popularization of electrified and battery-electric vehicles and 

developing a growing range of mobility services, encouraging people around the world to explore the best ways 

of getting around. Kia has been providing mobility solutions since 1944. With 52,000 employees worldwide, a 

presence in about 200 markets, and manufacturing facilities in six countries, the company today sells around 

three million vehicles a year. The company's brand slogan – ‘Movement that inspires’ – reflects Kia’s commitment 

to inspiring consumers through its products, technologies, and services. 

 

For more information, visit the Kia Global Media Center at www.kianewscenter.com 

 

http://www.kianewscenter.com/

