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NEWS

Kia Motors opens BEAT360 Delhi brand experience center in India
· New center has three distinct zones that create an immersive Kia brand experience 
· BEAT360 Delhi embodies Kia’s commitment to improving the customer experience 
· Indian BEAT360 the second to open globally, after the concept was launched in Korea 
(SEOUL) October 10, 2019 – Kia Motors India has today opened a new BEAT360 brand experience center in the national capital territory of Delhi, providing potential visitors with an interactive and insightful Kia design and brand experience. 
The new center is a first for the Indian market. The space features curated zones that bring visitors closer to Kia’s futuristic vision, while also offering customers a unique opportunity to interact with the Kia brand and its latest models. 
The space is split into three zones for visitors to explore. The ‘surround media’ zone features a moving turntable that houses a 11-meter-wide screen and a Kia model, and will provide visitors with a glimpse into Kia’s future vision. In the ‘mixed reality’ zone customers can wear head-mounted display units to explore the Kia model line-up in the virtual world through mixed reality technology and special effects.
A café zone creates a comfortable atmosphere for visitors to relax and take refreshment, and create their own car using the Kia configurator. This system provides users with information on their configured Kia model with images, prices, and where to buy from their nearest Kia dealer. The customer will then receive all the relevant model information directly to their mobile phone. 
“BEAT360 Delhi is a new concept in the Indian market which offers an innovative means of engaging with consumers,” said Kookhyun Shim, CEO at Kia Motors India. “Consumers have always been our primary focus, and we hope to provide them with a truly immersive Kia brand experience.” 
The India site is Kia’s second BEAT360 brand experience center, and the first outside of Korea. Kia’s opened its first center in Seoul, South Korea in 2017. Since then the center has welcomed over 130,000 visitors annually, and has been awarded an International Design Excellence Award for its innovative and pioneering design philosophy. Kia Motors also plans to establish unspecified number of additional BEAT360 branches in India in the future. 
- Ends -

About Kia Motors Corporation 

Kia Motors (www.kia.com) is a maker of world-class quality vehicles for the young-at-heart. Founded in 1944, Kia today sells around 3 million vehicles a year in 190 countries, with more than 52,000 employees worldwide, annual revenues of over US$49 billion and manufacturing facilities in five countries. Kia is the major sponsor of the Australian Open, official automotive partner of FIFA, official partner of the UEFA Europa League, and main partner of League of Legends European Championship 2019. The company's brand slogan – "The Power to Surprise" – represents Kia’s global commitment to surprise the world with exciting, inspiring experiences that go beyond expectations.  

Visit the Kia Motors Global Media Center for more information: www.kianewscenter.com
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