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NEWS RELEASE
Kia Motors captivates football fans with winsome, inclusive programs at 2019/20 UEFA Europa League 
 
· Kia Motors Corporation operates exciting marketing activities to bring fans closer to football during the 2019/2020 UEFA Europa League season
· Kia continues youth-empowering schemes including the Europa League Trophy Tour and Official Match Ball Carrier 
· Prestigious European football clubs to vie for their spots in the UEFA Europa League Final to be held in Gdansk, Poland, on May 27 2020
(SEOUL) September 20, 2019 -- As an official partner of the 2019/20 UEFA Europa League season, Kia Motors Corporation has kicked off a series of inspiring and enthralling marketing activities with the aim of vivifying fan engagement throughout Europe and around the world. 
​
​Under the slogan “Empowering Fans,” Kia, in collaboration with the UEFA Foundation for Children, runs the UEFA Europa League Trophy Tour Driven by Kia, a continent-wide event offering fans chances to see the iconic trophy up close and meet legends of the game. As part of the tour, fans are encouraged at each stop of the journey across Europe to donate unwanted football boots, which are collected, cleaned and sent to children at the Zaatari Refugee Camp in Jordan. A recap of the 2018/2019 Trophy Tour Driven by Kia can be viewed in video format at http://tiny.cc/57nzcz. 
​
​Alongside the trophy tour, Kia runs its exclusive youth program, “Official Match Ball Carrier,” designed to provide once-in-a-lifetime opportunities to Europe’s budding football aspirants from eight to 12-year-olds to participate in pre-match ceremonies before each of the 205 matches being played during this season. The program gives the young hopefuls the honor of commencing a match by stepping onto the field joining hands of the referee, match officials and players, while holding the Official Match Ball.
“We are thrilled to help usher in the 2019/20 UEFA Europa League season, and our global and local marketing initiatives will not only empower football fans to take center stage throughout the season, but also enhance the Kia brand itself to create more intimate connections with football fans all around the world,” said Artur Martins, the Vice President and Chief Marketing Officer of Kia Motors. 
​The world's largest professional football club competition, the UEFA Europa League (UEL), kicked off the group stage of the 2019/20 season today with 24 matches being contested throughout Europe. Fifty six clubs from over 25 European countries will play a total of 205 matches over the next nine months, including those between the 32 surviving teams in the knockout stage.
​
​The UEFA Europa League Final will take place in Gdansk, Poland, on May 27 2020, with prominent clubs such as the Manchester United, AS Roma, Sevilla FC and PSV Eindhoven embarking on their journeys toward the final. The winner of the 2019/20 season will follow in the steps of Chelsea FC, the crowned club of the 2018/19 season following its victory over Arsenal FC in Baku, Azerbaijan. 
​
​Another marketing initiative exclusively organized and sponsored by Kia is online game UEL Fantasy 5 Driven by Kia (www.uefa.com). Also available as a UEFA Europa League official mobile app, the game allows fans to predict various match statistics, such as the best performing players on each match day, scores and assists, for accumulating points, which are then converted into prizes. 
​
​Furthermore, a slew of programs for winning match tickets are conducted both online and at select local Kia dealerships in Europe during the 2019/2020 season. 
# # #
About UEFA
UEFA – the Union of European Football Associations – is the governing body of European football. It is an association of associations, a representative democracy, and is the umbrella organisation for 55 national football associations across Europe. Its objectives are, among other things, to deal with all questions relating to European football, to promote football in a spirit of unity, solidarity, peace, understanding and fair play, without any discrimination on the part of politics, race, religion, gender or any other reason, to safeguard the values of European football, promote and protect ethical standards and good governance in European football, maintain relations with all stakeholders involved in European football, and support and safeguard its member associations for the overall well-being of the European game.
About Kia Motors Corporation 

Kia Motors (www.kia.com) is a maker of world-class quality vehicles for the young-at-heart. Founded in 1944, Kia today sells around 3 million vehicles a year in 190 countries, with more than 52,000 employees worldwide, annual revenues of over US$49 billion and manufacturing facilities in five countries. Kia is the major sponsor of the Australian Open, official automotive partner of FIFA, official partner of the UEFA Europa League, and main partner of League of Legends European Championship 2019. The company's brand slogan – "The Power to Surprise" – represents Kia’s global commitment to surprise the world with exciting, inspiring experiences that go beyond expectations.  

Visit the Kia Motors Global Media Center for more information: www.kianewscenter.com
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