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Reference Material
Kia Motors Announces 2019 1H Business Results

· Kia’s 2019 1H sales revenue at KRW 26.95 trillion

· Operating profit at KRW 1.13 trillion; Net profit KRW 1.15 trillion

· Total global sales of 1,352,629 units

· Kia to boost sales of new SUV and higher-volume models
 
(SEOUL) July 23, 2019 – Kia Motors Corporation today announced business results for the first half of 2019, reporting year-over-year growths of 1.2 percent and 71.3 percent in sales revenue and operating profit, respectively. 
Sales revenue totalled KRW 26.95 trillion, increasing from KRW 26.62 trillion in the same period of 2018, as a favourable currency impact and momentum generated by new models in the U.S. offset weaker demand in major markets.
Operating profit in the second half totalled KRW 1.13 trillion, climbing 71.3 percent from a year earlier, while the company posted a net profit including minority interest of KRW 1.15 trillion, 51.1 percent higher than the same period in 2018. Increased sales of new models with higher margins as well as the one-off item of writing back provision expenses incurred a year earlier were key drivers of the improved profitability.
Kia Motors’ global sales in the first and second quarters this year totalled for 1,352,629 units, a 2.4. percent decrease compared with the same period last year, mainly due to sluggish demand in key markets and ongoing trade disputes between major economies. 
Nonetheless, the company saw healthy growth in the U.S. market with a 2.3 percent gain, posting 383,192 units sold, mainly driven by the successful launch of brand-new flagship SUV Telluride and all-new CUV Soul. 
While the global economy is likely to remain slow in the latter half of the year due to global trade tensions and weak demand in emerging markets, Kia Motors plans to boost sales of new SUV and higher-volume models while establishing stronger presence in emerging markets including India.
Kia will also internally strengthen its competitiveness through active productivity improvements. As an example, production target of the Telluride has been adjusted upwards from 60,000 units to 80,000 units. 
Kia Motors Corporation 2019 Business Results (IFRS)
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Notes:
A. The above 2019 results are tentative consolidated business results under “Korean International Financial Reporting Standards (K-IFRS)”
B. The above results are preliminary and unaudited. Figures are subject to change after official audit.
C. The above sales volumes are based on wholesales.
D. For further information, please refer to the company website (http://www.kia.com/worldwide/main.do)

Presentation material is available for download on the Company IR website – IR Calendar (http://pr.kia.com/en/company/ir/ir-library/business-results.do)

- Ends -

 
About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of world-class quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. About 3 million Kia vehicles a year are produced at 14 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 51,000 employees worldwide and annual revenues of over US$47 billion. It is the major sponsor of the Australian Open, official automotive partner of FIFA – the governing body of the FIFA World Cup™ – and official partner of the UEFA Europa League – the world’s largest professional club football competition. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
 

For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com. 
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