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NEWS RELEASE

Kia Motors supports communities worldwide with 2019 ‘Green Light Volunteer Week’
(SEOUL) June 5, 2019 – Kia Motors Corporation has carried out a series of volunteer activities across the globe to mark the fifth anniversary of its ‘Green Light Project’ corporate social responsibility program. Over the course of 11 days, nearly a thousand Kia employees took part in ‘Green Light Volunteer Week’, providing valuable community services addressing local issues in various regions.  
Kia’s Green Light Volunteer Week ran from May 20 to May 31 in Korea, as well as throughout the company’s various overseas subsidiaries, including production centers in China, Slovakia, the U.S. and Mexico. 
“Observing the fifth annual celebration of Green Light Volunteer Week, we wanted to mark its anniversary in a way unique to Kia Motors,” said Dong Su Shin, Vice President, Head of Strategic Business Planning Division. “This year in particular, we have added greater significance to the event by carrying out a range of initiatives worldwide, each aimed at helping solve the issues facing local communities where Kia has a presence.”

On May 27, a team of 70 employees planted approximately 2,000 trees on the bank of the Han River in Seoul. Led by Executive Vice President Jun Young Choi, who heads up Kia’s Human Resources and Administrative Division, the participants worked to raise awareness of air quality issues in the Korean capital.

Elsewhere in Korea, Kia employees at the company’s manufacturing facilities, as well as team members from the sales and service division, carried out important tasks in their local communities. These included producing handcarts specially designed to offer added protection to elderly carriers who use them to collect scrap and wastepaper; assembling and distributing air purifiers; repairing homes and murals; and renovating a playground near Kia’s production facilities. 

Colleagues from Kia’s overseas production bases also undertook various community-focused duties. In the city of Yancheng in Jiangsu Province, China, Dongfeng Yueda Kia Motors Co. provided low-income couples with free vehicles and chauffeur-driving services for their weddings. 
At Kia Motors Slovakia, employees repaired a train, cleaned up a riverbank, planted trees, and painted a traditional folk house at locations across the country. A team from Kia Motors America offered job counselling, interview preparation and CV writing assistance to spouses of active and retired members of the U.S. armed services who are seeking to re-enter the workforce.

Kia Motors Mexico staff also organized a festival for low-income families, inviting them to the manufacturing plant in Pesquería in northern Mexico and providing them with food, as well as T-shirts and toys.
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About Kia Motors Corporation 

Kia Motors (www.kia.com) is a maker of world-class quality vehicles for the young-at-heart. Founded in 1944, Kia today sells around 3 million vehicles a year in 190 countries, with more than 52,000 employees worldwide, annual revenues of over US$49 billion and manufacturing facilities in five countries. Kia is the major sponsor of the Australian Open, official automotive partner of FIFA, official partner of the UEFA Europa League, and main partner of League of Legends European Championship 2019. The company's brand slogan – "The Power to Surprise" – represents Kia’s global commitment to surprise the world with exciting, inspiring experiences that go beyond expectations.  

Visit the Kia Motors Global Media Center for more information: www.kianewscenter.com 
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