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NEWS
The press release is strictly embargoed until September 20, 13:00 KST. 
Kia’s BEAT 360 wins International Design Excellence Award
· Kia triumphs in two categories: ‘Environments’ and ‘Design strategy’  

· BEAT 360 provides a unique Kia brand experience
· Latest victory adds to the list of prestigious global design accolades won in 2018, including three iF awards and three Red Dot awards 
(SEOUL) September 20, 2018 – Kia Motors has triumphed in the International Design Excellence Awards (IDEA), securing another prestigious accolade for design. Kia’s unique BEAT 360 brand experience space in Seoul won in the ‘Environments’ and ‘Design strategy’ categories. The international jury of design experts praised the experience space for its innovative and pioneering design philosophy. 
This double victory adds to the ongoing recognition and critical acclaim for Kia’s approach to design, with the company having already won three Red Dot awards and three iF design awards in 2018. The IDEA success brings Kia’s total global design award tally to 37 since the Kia Soul first won a Red Dot award in 2009. 
“Kia Motors can be incredibly proud of this latest triumph, as it highlights Kia’s creativity and the innovative way BEAT 360 communicates brand values to buyers,” said Youngwon Cho, Senior Vice President at Global Brand & Marketing Department of Kia Motors Corporation. “Our cars are frequently praised for their looks, so it’s refreshing to see how an award-winning product design philosophy can be extended to how we engage with external audiences. It is further proof of Kia’s continuing commitment to the highest standards in brand value.” 

BEAT 360 is Kia's first brand experience space. Opened in June 2017, it offers a unique insight into the Kia brand philosophy. It houses a café, gareden, and salon in a building covering more than 1,900 square meters, all of which communicate something about Kia Motors.
There are three themed spaces connected by a 'K-Monument' and a circular track, which allows visitors to explore Kia cars. The venue is home to Kia launch events, as well as cultural and arts initiatives, offering consumers the chance to enrich their lives, and learn a little more about the Kia brand. BEAT 360 has welcomed over 130,000 visitors since opening. 
IDEA: a benchmark of design 
IDEA is operated by the Industrial Design Association of America and is one of the most prestigious and rigorous design competitions in the world, sitting alongside the 'iF Design’ and 'Red Dot’ awards – all of which are selected by global design experts based on design innovation, user experience, and social responsibility.
The official presentation of the awards takes place at the IDEA Ceremony on 19 September 2018 in New Orleans, LA at the National WWII Museum.
###

About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of world-class quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. About 3 million Kia vehicles a year are produced at 14 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 51,000 employees worldwide and annual revenues of over US$47 billion. It is the major sponsor of the Australian Open, official automotive partner of FIFA – the governing body of the FIFA World Cup™ – and official partner of the UEFA Europa League – the world’s largest professional club football competition. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com.
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