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NEWS

IMMEDIATE RELEASE
Kia previews design of new K900 ahead of world debut
· Kia releases first sketch of new flagship luxury sedan
· Elegant, flowing lines and geometric shapes influenced by the ‘Gravity of Prestige’ design concept  
· Design inspired by the dynamic flow of nature and energy 
(SEOUL) March 7, 2018 – Kia Motors has revealed a rendering of the all-new Kia K900 flagship luxury sedan. The result of a collaborative effort by Kia’s global design headquarters in Namyang, Korea and the brand’s U.S. design studio in Irvine, California, the K900 combines beautifully balanced design with elegant, flowing lines and geometric details.
Sophisticated and stately, the K900 introduces a modern air of elegance and gravitas to the large sedan segment. Kia’s designers were inspired by the ‘Gravity of Prestige’ design concept, which exudes luxury and poise. Based conceptually on the the changing shape of condensed energy, a new ‘Quadric pattern’ signature grille is the focal point of the K900 and embodies the original design brief. There are 176 jewel-like ‘cells’ within the grille, suggestive of released energy accelerating away from its center. Natural, flowing lines emanate from this frontal area, rise over the hood, sweep through to the rear flanks and culminate at the rear.
Geometric design details add an element of modernity and high-technology. Influenced by the trajectory of light, the design of the ‘Duplex comet’ headlamp provides the K900 with a  visually progressive and luxurious image. In profile, a chrome flash adds visual depth to the smooth bodywork, running along the base of the doors and around the lower rear section of the K900. The chrome window-line adds a degree of technicality and structure to the free-flowing C-pillar before it merges with the rear deck. The tail lights and exhaust housings are also finished with chrome details.

The all-new Kia K900 will be manufactured in Korea and will go on sale across selected global markets from the second quarter of 2018.

- Ends –
About Kia Motors Corporation 

Kia Motors Corporation (www.kia.com) – a maker of world-class quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. About 3 million Kia vehicles a year are produced at 14 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 51,000 employees worldwide and annual revenues of over US$47 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.

For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com. 
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