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NEWS
Kia extends Australian Open partnership to 2023
· Kia Motors extends agreement by five years, making it the longest-serving major sponsor of the tennis tournament
· Kia celebrates 17 years of partnership with the Australian Open in 2018
· Since the sponsorship began in 2002, Kia courtesy vehicles at the tournament have covered close to six million kilometers 

(SEOUL) January 27, 2018 – Kia Motors extended its partnership with the Australian Open today for a further five years to 2023 at a signing ceremony held at Melbourne Park. This latest ceremony makes Kia the longest-running major sponsor of the tennis tournament, having started the relationship in 2002.
Over the last 17 years, Kia’s courtesy vehicles have accumulated close to six million kilometers, making tens of thousands of journeys carrying tennis players, match officials and other VIPs in comfort and safety around host city Melbourne. 
Tennis legend Rod Laver, whose name is shared with the main Australian Open arena, took part in today’s signing ceremony.
“It has been an incredible partnership for Kia Motors, fully aligned to the youthful spirit of our brand,” Byung Yun Park, Executive Vice President at Kia Motors Corporation, said. “We are excited to be part of the world’s most thrilling Grand Slam tennis tournament for another five years. I’d like to thank everyone at Tennis Australia and everyone involved in organizing this incredible event for their hard work in providing unforgettable experiences, every year.”
“We are delighted to announce we will be extending the wonderful relationship with our major sponsor, Kia Motors, for a further five years,” Craig Tiley, CEO & Tournament Director of the Australian Open, said. “The Australian Open and Kia Motors partnership is one of the great success stories in Australian sport. Our incredible 17-year journey continues to evolve and is indicative of the extraordinary growth experienced by both our organizations during this time.” 
To celebrate its long-term commitment to the game of tennis, Kia will roll out various new on- and off-line activities for tennis fans around the world to enjoy over the coming years. The company will show the fans its power to surprise with dynamic and exciting experiences that go beyond their expectations. 
###

About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of world-class quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. About 3 million Kia vehicles a year are produced at 14 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 51,000 employees worldwide and annual revenues of over US$45 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com.
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