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NEWS
FOR IMMEDIATE RELEASE
Kia expands green space around production sites 
· Kia approaches landmark five million trees planted at production facilities
· Green space around manufacturing plants equivalent to 866 soccer pitches

· No cases of soil contamination at any Kia production facility in 15 years
· Domestic investment in environmental initiatives grows 50% year-on-year
(SEOUL) August 11, 2016 – Kia Motors Corporation has expanded the amount of green space around its production facilities. In 2015 Kia created an additional 136,289 m2 of green space around its manufacturing plants worldwide, the equivalent of 33 soccer pitches. This is a rise of 3.9% and brings the total area of green space created by Kia at its sites to 3,507,276 m2 – the equivalent of 858 soccer pitches. 
Green areas are located at every single one of Kia’s global production facilities: at Sohari, Hwasung and Gwangju in Korea; Žilina in Slovakia, Europe; Georgia in the USA; and in Yancheng Province, China. The changes are revealed in Kia’s annual ‘MOVE’ sustainability report.
Kia Motors sees afforestation as a cornerstone for developing even more eco-friendly production facilities and, by the end of 2015, the company had planted a total of 4.94 million trees at its manufacturing facilities. The planting of trees at each production site helps absorb carbon dioxide from the atmosphere. With a single tree able to absorb up to 22 kg of CO2 per year, around 107.5 million tons of CO2 are absorbed as a result of afforestation by Kia.
As a result of Kia’s ongoing efforts to introduce a higher proportion of green areas at each of its production facilities, the company has managed to avoid any instances of soil contamination at any of its production sites since 2000. 

In 2015, Kia invested 38.5 billion Korean won (US$32.5 million) in green initiatives at its three domestic Korean plants to further prevent potential environmental issues at source. Year-on-year, this investment is 50% higher than in 2014, and many of the new initiatives – such as hazardous substance-free manufacturing and painting processes – will be rolled out across Kia’s global manufacturing facilities in the near future.
Kia Motors is committed to pursuing effective innovations and improvements to production processes at every one of its global production facilities, in order to further reduce its impact on the environment. The company’s efforts in this regard, along with the development of alternative powertrains and the use of recyclable, eco-friendly materials in its vehicles, have been recognized by Interbrand, the world’s leading brand consultancy. Interbrand included Kia in 35th place in its most recent Best Global Green Brands report.
###

About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 3 million Kia vehicles a year are produced in 11 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 50,000 employees worldwide and annual revenues of nearly US$44 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com.
Media Contact:


Michael Choo, 


General Manager, Overseas PR Team


Tel: +82-2-3464-5663 E-mail: mjc@kia.com











[image: image2.jpg]

