[image: image1.jpg]The Power to Surprise



[image: image2.jpg]



NEWS
FOR IMMEDIATE RELEASE
Kia launches stylish new ‘Rhythm in Basic’ brand collection

· Fashionable new range of Kia accessories available online 
· Brand collection reflects Kia’s unique appeal to the young-at-heart
· Range of lifestyle accessories for car, travel, home, office and fashion

· ‘Rhythm in Basic’ brand collection now on sale from eshop.kia.com
· Officially licensed items also available at online shop
(SEOUL) September 25, 2015 – Kia Motors has unveiled its stylish new range of accessories for home, car, office and travel. The ‘Rhythm in Basic’ brand collection, now on sale at the new eshop.kia.com website, has been designed to reflect Kia’s ‘young-at-heart’ brand identity and allow fans of the company to engage further with the brand’s exciting design ethos.
The ‘Rhythm in Basic’ brand collection seeks to deliver simple, stylish products which customers enjoy using, without compromising functionality. Kia’s ‘Rhythm in Basic’ theme applies asymmetric characteristics to basic forms, such as rectangles and circles, using high quality materials and modern design to echo the appearance of the company’s latest vehicles, such as the super-stylish Soul and Soul EV.
The collection is made up of fashion accessories, including a fine leather wallet, metal key rings and money clips, and leather cases for Kia owners’ smart keys. For use at home or in the office, Kia offers USB drives, stationery containers and business card holders, stylish metal Soul motif stationery, as well as paperweights and other card holder designs. A contemporary portable smartphone speaker and a fashionable travel pouch – for passport, flight tickets, foreign currency and wallet – make up the collection of travel accessories.

For the car, Kia’s brand collection provides vehicle owners with a range of stylish new accessories, bearing a unique textile pattern designed for Kia. These include a foldable trunk organizer and detachable headrest storage.
Kia’s ‘Rhythm in Basic’ brand collection is now available from eshop.kia.com which also features officially licensed items such as die-cast cars, Kia branded bicycles (Soul and Sportage), and Kia Fragrance. A total of around 40 products are available at the online shop.
About Kia Motors Corporation 
Kia Motors Corporation (www.kia.com) – a maker of quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 3 million Kia vehicles a year are produced in 10 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has around 49,000 employees worldwide and annual revenues of nearly US$45 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.
For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com.
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