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News

FOR IMMEDIATE RELEASE
Kia concept to provoke at Geneva
(SEOUL) January 23, 2013 -- Kia is set to deliver a provocative and racy new urban concept car at this year's Geneva Motor Show.  With the company's signature tiger-nose morphing into a mischievous yet friendly grille and headlight arrangement, coupled with strong styling lines that exude speed and energy from every angle, Kia's newest concept vehicle is guaranteed to attract attention.  
###

Kia Motors Corporation (www.kia.com) – a maker of quality vehicles for the      young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 2.7 million Kia vehicles a year are produced in 15 manufacturing and assembly operations in ten countries which are then sold and serviced through a network of distributors and dealers covering 149 countries. Kia today has over 47,000 employees worldwide and annual revenues of US$39 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.

Visit our media center: kia.synapticdigital.com
Visit our corporate website: kiamotors.com 
Join our Global Facebook: facebook.com/kiamotorsworldwide 
Visit our official blog: kia-buzz.com    
Follow us on Google+: plus.google.com/+kiamotorsworldwide
Join our Global YouTube Channel: youtube.com/kiabuzz 
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