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News
FOR IMMEDIATE RELEASE
Kia doubles up at Australia’s Best Cars awards
(SEOUL) November 27, 2012 – Kia’s baby Rio and the stylish Sportage compact SUV have scored an impressive duo of wins in the Australian Automobile Association’s prestigious Australia’s Best Cars awards.

Rio Si backed up its success of last year, defending its title in the hotly-contested Best Light Car under AUS$20,000 category while the Sportage SLi AWD petrol took the crown in the Best SUV under AUS$40,000 category.

“This is a wonderful result in two of Australia’s most popular segments – a genuine endorsement of the work Kia has been doing to provide cars to Australian buyers with the key qualities of safety, quality and enjoyment,” Kia Motors Australia Chief Operating Officer Tony Barlow said.

“Kia’s journey over the past few years has been significant and this sort of recognition from an organization that exists to serve people who actually buy and own these cars is particularly pleasing. It is also another endorsement of Kia’s position as the fastest growing mainstream brand in Australia.”

Mr. Barlow said having two cars on the winner’s podium and another two (Optima and Sorento) as finalists was yet another reason to believe that Kia is heading in the right direction.

The ABC judging panel, drawn from experts from each of the state motoring clubs, found that the Sportage: “has a solidly constructed feel and comes with the reassurance of an excellent five-star ANCAP Safety rating.  The build quality and finish of Kia vehicles has improved dramatically in the last couple of years and the Sportage is now as good if not better in this area than many of the highly credentialed Japanese and European models in this class”

***more***

The judging panel also praised Kia for the work done to offer Australian drivers the type of behind the wheel experience they desire.
“The Rio’s on road performance, handling, ride and braking was close to best in class… Importantly, the Rio has most certainly benefited from a concerted local effort to tune and recalibrate the suspension and damping to suit Aussie conditions and Aussie roads.”

Editor’s notes: 
Vehicle trims, model names and specifications may vary by country. For more details and availability of specific models in your market, please contact your local Kia Motors distributor or email pr@kia.co.kr 
###
Kia Motors Corporation (www.kiamotors.com) – a maker of quality vehicles for the      young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. Over 2.5 million Kia vehicles a year are produced in 15 manufacturing and assembly operations in ten countries which are then sold and serviced through a network of distributors and dealers covering 149 countries. Kia today has over 47,000 employees worldwide and annual revenues of US$39 billion. It is the major sponsor of the Australian Open and an official automotive partner of FIFA – the governing body of the FIFA World Cup™. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations. 
Visit our media center: kia.synapticdigital.com
Visit our corporate website :kiamotors.com 
Join our Global Facebook : facebook.com/kiamotorsworldwide 
Visit our official blog : kia-buzz.com    
Follow us on Google+: plus.google.com/116940697436648352120/posts
View our Global YouTube Channel : youtube.com/kiabuzz 
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