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Alibaba.com helps Vietnam’s SMEs prepare for the future of exports 

Off-line big buyer event will help identify sourcing opportunities

HO CHI MINH CITY (VIETNAM), March 14, 2012 – For the first time in Ho Chi Minh City, Alibaba.com will host an off-line visit on Mar 21-23, 2012 by a group of big buyers to local Vietnamese suppliers in the hopes of building new partnerships and opportunities for export in the future. As more and more large companies move away from traditional supplier markets, due to higher costs and depreciating value, Alibaba.com is introducing Vietnam as a new supplier market to companies like LIDL from Germany, Office Depot from the US, Home Retail Group from the UK and Popular Plastic from China.
“Big buyers have traditionally looked to supplier markets like India and China,” said Vincent Wong, Senior Director, Buyer Service and Development, Alibaba.com. “However, these companies are now exploring new markets for innovative new products that may offer them better value and quality. Vietnam’s SMEs are still relatively new in on-line global trade so this off-line visit will allow them to better prepare themselves for large-scale, international export over the long-term, as well as allowing overseas buyers to understand Vietnamese business etiquette.” 

As larger buyers look to Southeast Asia for new products and trade opportunities, local Vietnamese SMEs are exploring new ways to reach out to them, including through e-commerce. Vietnam has a growing internet penetration rate of 34 percent, and Alibaba.com offers its more than 200,000* Vietnamese members a unique way to find a customer base beyond its borders through the internet. Alibaba.com also offers members a series of off-line events to support small business with practical tips, tutorials and valuable insight into buyer and supplier markets that affect their business.
The March 21-23 trip will allow buyers from large retail groups in Germany, United States, China and the United Kingdom to understand the Vietnamese market, as well as rouse interest in the country’s vast offerings as a supplier market. “This off-line event will provide me with some valuable face to face time with potential buyers,” said Ms. Cao Hue Anh, Director of Three A Corporation, a small printing and office supplies company in Ho Chi Minh. “It will allow me to understand what international buyers are looking for and how to adapt my stationery products and services to better meet with their international standards. It’s a great opportunity to learn and grow my business.” 
This is the first of many organized tours by Alibaba.com in Vietnam, where Gold Suppliers will directly be introduced to potential buyers to better understand their demands over the long term. This is a service currently available to Gold Suppliers on Alibaba.com and another example on how the company is helping small business in Vietnam, both on- and off-line. Currently, Vietnam’s top industries* on Alibaba.com are Food & Beverage and Agriculture, followed by Construction & Real Estate; buyers are encouraged to look for Vietnamese suppliers through a designated channel on the portal for local product offerings (www.alibaba.com/countrysearch/VN-Vietnam.html).
Alibaba.com (HKSE: 1688) (1688.HK) is the global leader in e-commerce for small businesses and the flagship company of Alibaba Group. Founded in 1999 in Hangzhou, China, Alibaba.com makes it easy for millions of buyers and suppliers around the world to do business online mainly through three marketplaces: a global trade platform (www.alibaba.com) for importers and exporters; a Chinese platform (www.1688.com) for domestic trade in China; and a transaction-based wholesale platform on the global site (www.aliexpress.com) geared for smaller buyers seeking fast shipment of small quantities of goods. Together, these marketplaces form a community of more than 76.3 million registered users in more than 240 countries and regions. As part of its strategy to transition into a holistic platform where small companies can build and manage their online business more easily, Alibaba.com also offers Chinese traders a wide array of business management software, Internet infrastructure services and export-related services directly or through companies it has acquired including HiChina and One-Touch, as well as educational services to incubate enterprise management and e-commerce professionals. Alibaba.com also owns Vendio and Auctiva, leading providers of third-party e-commerce solutions for online merchants. Alibaba.com has offices in more than 70 cities across Greater China, India, Japan, Korea, Europe and the United States.
*Data as of as of December 31, 2011.
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