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Press release

Volvo Trucks tests consumer technology to improve aftersales services 

Volvo Trucks is continuously working to improve the quality and efficiency of their aftersales services. One method that is currently being tested is the use of smartphones - a new consumer-based technology- in their workshops.

“Smartphones are user-friendly devices that can assist our technicians at work while offering our customers better support,” says Bengt Persson, Senior Vice President Quality and Technical Support at Volvo Trucks.

The need for information from today's technicians is constantly rising, as new technology develops and more truck models are released onto the market. As trucks’ chassis are also unique, it is impossible for technicians to know everything about all vehicles.

“Customers' demands for profitability also mean that we must constantly look to develop our skills and become more and more effective,” continues Persson.

But with this new concept, which was developed in collaboration with Volvo IT and Volvo Parts, the chassis’ unique instructions will be easily accessible on a technician's very own smartphone. The information can be delivered either as text or through images and animations. The benefits are many. For one, the animations will allow instructions to cross language barriers, with obvious benefits for a company such as Volvo Trucks, who have workshops in over 140 countries. As smartphones are mobile and easy to carry, they also make it easier for technicians to always be updated with the latest information as they work.
 “It’s great that new technologies can be used to improve and develop our work,” says Mattias Roos, a service technician at the Volvo Truck Shop in Gothenburg, who has tested the application. “The concept is very time efficient and extremely user friendly.”
Despite being designed for the consumer market, Volvo Trucks has identified a number of ways the new technology can be used internally, with many advantages.

“Firstly, consumer products are produced in larger volumes, resulting in a significantly lower price than industrial made-to-order devices. Secondly, users already have prior knowledge of how this technology works and are therefore more likely to embrace it as a new way of working,” says Kerstin Hansen, project manager at Volvo IT.
Last spring tests were conducted among service technicians in China and Sweden, with both reporting positive results. Now Volvo Trucks and Volvo IT are continuing their work to further develop and customise the application.
“The use of smartphones in service centres is an interesting solution, which will improve efficiency and ensure the quality of our aftersales services. We therefore have great hopes of launching the concept in the near future,” says Bengt Persson.
Facts: Volvo Trucks Service Network
Volvo Trucks' global service network consists of over 2300 outlets in over 140 countries. Efforts to streamline and ensure the quality of aftersales services all over the world are on going. Developing the skills of the technicians and ensuring that they always have access to the most up-to-date service instructions is a priority.

Facts: Smartphones in workshops
The concept is based on using mobile smartphones to provide technicians with service instructions. The instructions are either in the form of text, or image and animation. The advantages of using smartphones are many. One such advantage among others is the ability of images and animations to overcome language barriers. Mobile smartphones also allow technicians easy access to the most up-to-date service instructions.
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For more information contact:                 

 Jenny Björsne, Corporate Communications, tel +46 31 664523 jenny.bjorsne@volvo.com
For videos from the Volvo Groups’ different production facilities and products, go to: http://www.thenewsmarket.com/volvogroup. Thre you can download images in MPEG2 format or order a Beta cassette. Registration and ordering of video material is free to the media.
Images are available at Volvo Trucks’ image bank http://imagegallery.vtc.volvo.se/
Volvo Lastvagnar tillhandahåller kompletta transportlösningar för professionella kunder med höga krav. Företaget erbjuder ett komplett produkterbjudande med medeltunga till tunga lastbilar. Kunderna stöttas av ett globalt nätverk med över 2 300 återförsäljare och serviceställen i mer än 140 länder. Volvos lastbilsproduktion bygger på global närvaro med produktionsanläggningar i 16 länder. Under år 2010 levererades över 75 000 Volvolastbilar världen över. Volvo Lastvagnar ingår i Volvokoncernen, en av världens ledande tillverkare av lastbilar, bussar, anläggningsmaskiner, drivsystem för marina och industriella applikationer samt komponenter och tjänster för flygplan och flygmotorer. Volvokoncernen tillhandahåller också kompletta finansiella tjänster. 
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