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Two-wheeling with SEAT
· The challenge for SEAT exterior designers when creating the e-Scooter concept was crossing over into the world of two wheels
· The concepts of functionality and visibility prevailed in its development, to create an electric scooter geared towards motosharing
· 100% electric and with a range of 115 kilometres, it will be on the market in 2020

Martorell, 20/11/2019. 66 years have gone by since SEAT designed its first car. Today the company breaks into future mobility with its new two-wheeler concept. Electric, connected and geared towards sharing, we take a look at the e-Scooter concept designed by SEAT.

A new approach. A different mindset was the key to begin designing the new SEAT e-Scooter concept: “It’s a completely new vision. A motorcycle is much more interactive with users and there are many more ergonomic implications”, says Joan Melenchon, a designer of exteriors at SEAT. This was the first challenge facing the team that created the e-Scooter concept. More parts and more relationships between the elements to build an exclusive package. “For a car designer it was clearly an enormous challenge to create something for a public that is different to what we are accustomed”, explains Francesca Sangalli, the head of Color&Trim at SEAT.

[bookmark: _GoBack]Fully electric operation. Designed and created in Barcelona, the European capital with the largest motorcycle population, the e-Scooter concept is part of the company’s urban mobility strategy. Its structure comprises clean, stylised lines forming a geometric pattern. “We mostly wanted it to be a vehicle that is straightforward, iconic and practical. We steered away from making a visually minimalist package, concentrating instead on its pared down utility”, assures Joan Melenchon. Design that is 100% functional for a fully electric scooter, with a removeable battery for easy charging.

Designed for sharing. The e-Scooter concept was developed for all kinds of customers but is mainly geared towards motosharing. For this reason, sturdy materials were used, such as rubber on the side bumpers, and the parts were strategically located to make them easy to replace. The special form-fitting saddle has enough room beneath it for two helmets. To stay connected, it has two USB input sockets and a place to hold a mobile phone.

Fluorescent visibility ensures safety. Visibility was another key design aspect that was emphasised to enhance this shared vehicle concept. “We wanted it to be readily identifiable and focused on making a very iconic product. You park the scooter, walk away and remember it”, says Joan. The Color&Trim designers settled on black as the underlying colour of the entire concept, highlighted by fluorescent white on the most prominent parts. “We added this intense colour just to these iconic parts, and it also makes the e-Scooter concept highy visible to other drivers, so it provides added safety”, affirms Francesca.

Inspired by the auto industry. The latest technologies applied to new cars can also be seen in SEAT’ e-Scooter concept. It features a lighting system that wraps around the front and rear, and includes an innovation commonly seen on cars, but not motorcycles: “It’s equipped with dynamic turn signals, which today are staple components on cars, that we wanted to include on the scooter because they provide an unmistakeable indication and make an iconic statement as well”, says Joan.

The SEAT e-Scooter, facts and figures 

100% electric
115 kilometre range
11 kW power output (equivalent to 125cc)
Top speed 100 km/h
From 0 to 50 km/h in 3.8 seconds
Storage space for two helmets
Recharging cost of €0.70/100 km

SEAT is the only company that designs, develops, manufactures and markets cars in Spain. Member of the Volkswagen Group, the multinational has its headquarters in Martorell (Barcelona), exports the 80% of its vehicles, and is present in 80 countries on all five continents. In 2018, SEAT sold 517,600 cars, the highest figure in the 68-year history of the brand, posted a profit after tax of 294 million euros and a record turnover of close to 10 billion euros. 

The SEAT Group employs over 15,000 professionals and has three production centres – Barcelona, El Prat de Llobregat and Martorell, where it manufactures the highly successful Ibiza, Arona and Leon. Additionally, the company produces the Ateca in the Czech Republic, the Tarraco in Germany, the Alhambra in Portugal and the Mii electric, SEAT’s first 100% electric car, in Slovakia. 
 
The multinational has a Technical Centre, which operates as a knowledge hub that brings together 1,000 engineers who are focused on developing innovation for Spain’s largest industrial investor in R&D. SEAT already features the latest connectivity technology in its vehicle range and it is currently engaged in the company’s global digitalisation process to promote the mobility of the future.
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