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Committed to Spanish sports

SEAT, new sponsoring partner of the Spanish National
Football Team

/ The brand associates with the National Team until March 2021 and will be the
official car

/ The sponsorship includes featuring the company during the 2018 FIFA World Cup
Russia and the UEFA Euro 2020

/  SEAT, the only domestic carmaker in Spain, seeks to bring the brand closer to
football enthusiasts and enhance its international visibility with this agreement

Martorell, 09/05/2018. - SEAT today has become a new sponsoring partner of the Spanish
National Football Team. The agreement signed between the carmaker and the Royal Spanish
Football Federation (RFEF) places SEAT in the category of main sponsoring partner, valid until
March 2021. With this arrangement, SEAT will be the official car of the Spanish National
Football Team and one of its sponsors during the 2018 World Cup Russia, which is kicking off
next 14 June, as well as of the Euro 2020, which is being held in 11 countries. With this
agreement, SEAT, which today is commemorating the 68™ anniversary of its foundation,
seeks to bring the brand closer to fans and increase its national and international visibility.

SEAT President Luca de Meo pointed out that “by sponsoring the Spanish National Football
Team, SEAT is partnering with a winning team at a time when the company is also achieving
major successes”. Moreover, de Meo added that “this agreement seeks to associate SEAT as
the brand of the Spanish people and unite us in rallying around a common passion which is
football, the most popular sport and the best platform to enable the spirit of the brand to
gain visibility and continue to grow in Spain and Europe as well as around the world”.

Furthermore, RFEF Management Committee President Marcelino Maté welcomed “the sincere
and loyal collaboration we have found in SEAT, a benchmark brand in the European market
with which we will go hand-in-hand until 2021. The Royal Spanish Football Federation is
fully aware of the importance of this agreement and of the benefits resulting from it”. Maté
said “the ties between the National Team and SEAT are going to be strong, intense, friendly
and advantageous for both parts. As of today, Spanish football at its highest level, the
National Team, and SEAT, a leading company in its sector, have a common goal: the 2018
World Cup”.

SEAT is making its debut as a sponsoring partner of the Spanish National Football Team next
3 June at the friendly match scheduled against Switzerland being held in Villarreal. From then
until March 2021, the company will be present at a minimum of 15 matches taking place in
Spain. The agreement also includes, among others, promotional activities with some of the
Spanish National Team players.
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Commitment to sports

This new sponsorship falls within the framework of the brand’s commitment to promoting
values related to sports, such as the King’s Cup football matches. In this sense, general
manager of SEAT Spain Mikel Palomera indicated that “football and sports are a major focal
point for SEAT. Values such as the eagerness to excel, hard work, teamwork and tenacity,
which are essential in sport, perfectly match those of the company. By sponsoring the
Spanish National Football Team, we want to be closer to the people and show how proud we
are to be part of this country”. To this effect, SEAT makes an ongoing effort to seek out new
collaboration agreements and sponsorships, especially those associated with sports
competitions.

SEAT is the only company that designs, develops, manufactures and markets cars in Spain. A member of the
Volkswagen Group, the multinational has its headquarters in Martorell (Barcelona), exporting 80% of its vehicles,
and is present in over 80 countries. In 2017, SEAT obtained an after tax profit of 281 million euros and achieved
worldwide sales of nearly 470,000 vehicles.

The SEAT Group employs more than 15,000 professionals and has three production centres — Barcelona, El Prat de
Llobregat and Martorell, where it manufactures the highly successful Ibiza, Leon and Arona. Additionally, the
company produces the Ateca and the Toledo in the Czech Republic, the Alhambra in Portugal and the Mii in
Slovakia.

The multinational has a Technical Centre, which operates as a knowledge hub that brings together 1,000
engineers who are focussed on developing innovation for Spain’s largest industrial investor in R&D. SEAT already
features the latest connectivity technology in its vehicle range and is currently engaged in the company’s global
digitalisation process to promote the mobility of the future.
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