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13.4% growth until July
SEAT sales continue their upward trend

/ SEAT has delivered 285,400 vehicles worldwide in 2017
/ Company sales went up by 11.3% in July
/ Spain, the United Kingdom and Germany, the three fastest growing markets

Martorell, 07/08/2017. - SEAT's growth rate also rose sharply in July. The carmaker’s global
sales kick-started the second half of the year with the same positive trend as the first half. In
July, SEAT deliveries increased by 11.3%, reaching 38,900 vehicles (2016: 34,900),
compared to July last year. The year-to-date figures show a 13.4% growth against same
period last year. SEAT has already sold 285,400 vehicles, 33,600 more (2016: 251,800).

Wayne Griffiths, the brand’s Vice-President for Sales and Marketing, pointed out that “with
this sales volume, SEAT established itself on the top of the podium of the fastest-growing
brands in Europe. The increase in the number of vehicles delivered clearly exceeds the
market average and we are confident we will follow the same upward trend in the second
half of the year. The recent inauguration of the factory in Algeria, where we are now
assembling the Ibiza, is going to boost our performance in the country and continue to
increase sales outside Europe”.

SEAT’s excellent results are supported by a significant increase in most of the countries
where the brand operates. Spain, where SEAT is market leader, is spearheading deliveries
with 62,800 vehicles sold (+20.7%). SEAT’s second largest market is Germany, which grew by
11.2% and where 56,500 vehicles were sold, while the United Kingdom is in third place with
a 21.2% growth and 33,700 cars sold. France (15,300; +17.4%), Austria (11,000; +20.3%)
and Switzerland (6,100; +47.6%) also posted double-digit growth rates.

The launch of the new Ibiza continued into the month of July. In addition, SEAT has begun
selling the sporty version of the Ateca. The new Ateca FR enables the brand to expand the
range of its first ever SUV, which has become one of the main pillars of the Spanish carmaker.

Sales accelerate SEAT’s operating profit

The increase in sales in 2017 are reflected in SEAT’s first half financial results. After closing
2016 with the best performance in its history, operating profit went up by 40.9% in the first
half of the year compared to the same period in 2016, reaching a record figure of 130 million
euros. This result is also due to a better sales mix, mainly as a result of the Ateca. At the same
time, turnover went up by 12.7% to stand at 5,054 million euros in the first six months of the
year.
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SEAT is the only company that designs, develops, manufactures and markets cars in Spain. A member of the
Volkswagen Group, the multinational has its headquarters in Martorell (Barcelona), exporting 81% of its vehicles,
and is present in over 80 countries through a network of 1,700 dealerships. In 2016, SEAT obtained an operating
profit of 143 million euros, the highest in the history of the brand, and achieved worldwide sales of nearly
410,000 vehicles.

SEAT Group employs more than 14,500 professionals at its three production centres — Barcelona, El Prat de
Llobregat and Martorell, where it manufactures the highly successful Ibiza and Leon. Additionally, the company
produces the Ateca and the Toledo in the Czech Republic, the Alhambra in Portugal and the Mii in Slovakia.

The multinational has a Technical Centre, which operates as a knowledge hub that brings together 1,000
engineers who are focussed on developing innovation for Spain’s largest industrial investor in R&D. SEAT already
features the latest connectivity technology in its vehicle range and is currently engaged in the company’s global
digitalisation process to promote the mobility of the future.
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