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travel and mobility services Yilu - the smart travel

platform

- Yilu, founded by the Lufthansa Group and Lufthansa Innovation Hub, is
developing an intelligent end-to-end travel platform

- The aim is to consolidate the fragmented landscape of travel and mobility
providers into one smart platform

- With Yilu, travel companies can offer new additional product recommen-
dations to their end customers

Since August, Eurowings clients are able to book mytaxi rides to and from the
airport through the app of the airline. The taxi pickup time is automatically deter-
mined from the flight information. This is possible thanks to the Berlin-based
startup Yilu (www.yiluhub.com), which has been working on an end-to-end plat-
form for travel providers since July this year.

The integration of mytaxi in the app of Eurowings is only the first partnership that
the young startup has enabled. The vision is much bigger. The goal of the startup,
which was founded by the Lufthansa Group and the Lufthansa Innovation Hub, is
to consolidate onto one platform the travel and mobility services currently being
offered by a large variety of providers. The platform will allow a variety of partners
such as hotels, airlines and other travel companies to access this travel and
mobility offering and easily display it on their apps and websites. The smart inter-
linking of various travel services from different companies can give travelers a
much more seamless experience in the future.

Dr. Christian Langer, Vice President Digital Strategy at Lufthansa Group explains
the strategic goal behind Yilu: “With Yilu, we are for the first time founding a
startup that targets the entire fragmented landscape of travel and mobility pro-
viders and tries to consolidate it with technology. The aim is to smartly link-up all
services in order to improve the travel experience - even beyond flying”.

Besides further expanding the network of partners, the 25-strong team is
continuously working on the technological development of the platform. Its intel-
ligent recommendations logic is being trained to display personalized and highly
contextualized partner offerings that are relevant to the end consumers. The user
flows that Yilu provides for the integration of different services are tailored to
minimize the development and maintenance effort on the part of the partner com-
panies. This gives them the opportunity to quickly and easily enhance their own
offers and open up new sources of income.
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“At Yilu are currently concentrating on the technological groundwork. We are
working on the core, namely the platform technology, integrated user-flows, and
expansion of the partner network. The next step is to add a recommendations
engine. This is a long-term undertaking. Yet the first results show that we are on
the right path”, explains Mark Meusch, the CEO of Yilu.

The first partnership with mytaxi will be followed by more co-operations with
noteworthy travel partners during the course of this year. The Yilu team has 25
people from 15 nationalities and plans to double before the summer of 2019.
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