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KIA MOTORS CELEBRATES ONLINE INNOVATION AT VIDCON 2016
Digitally-Savvy Automaker Returns as Presenting Sponsor for the Fourth Consecutive Year at the World’s Largest Online Video Conference
· The Kia Lounge to host a wide variety of content creation and engagement opportunities for influencers and fans alike

· Parents can relax, recharge and learn a thing or two about social media in the Kia Parent’s Lounge

IRVINE, Calif., June 21, 2016 – Kia Motors America (KMA) – an ardent supporter of the online video community – is once again engaging and connecting with one of the largest gatherings of digital video creators at VidCon 2016 in Anaheim, California, which is expected to draw more than 21,000 attendees. As a presenting sponsor, Kia is showcasing four of the brand’s award-winning vehicles – Rio, Soul, Forte and Sorento – while also elevating the fan experience by providing a platform for influencer interactions, content creation, personal expression and social media education. 
Kia’s expanded presence at this year’s VidCon features a number of interactive stations, each designed to inspire digital video content creation, social media sharing and education.  
· The Kia Main Stage and Kia Arena will host the opening and closing ceremonies, seminars and performances by the most popular online influencers, in addition to concerts and a dance party. 

· The Kia Lounge provides attendees with tools to help them amplify their content creation, including direct access to YouTube influencers via the Kia Social Sofa. Guests can also ‘Find Their Forte’ and determine their online influencer personality through an interactive quiz. From there attendees can lend their voice to an original, collaborative song that is being produced and compiled in the Kia music video booth.  Finally, guests are encouraged to share their experiences via their own channels using: #KiaVidCon; @Kia (Twitter); @KiaMotorsUSA (Instagram/SnapChat).
· The Kia Parent’s Lounge is a comfortable area for parents to relax, recharge and learn about the various social media channels their kids use the most from the social media experts themselves at Kia’s Social 101 station.
 “Online video has become a massive cultural force, and as a brand that is highly engaged across various social media channels, Kia hopes to empower the next generation of digital influencers with VidCon activities that will help them accelerate their potential,” said Tim Chaney, vice president of marketing communications, KMA. “The wide range of creativity and innovation on display throughout VidCon are inspiring and there is something for everyone, much like the full line of Kia vehicles. We look forward to engaging these creative creators throughout, and long after, the VidCon experience.”
Now in its seventh year, the three-day conference brings fans, creators and industry leaders together to interact, innovate and celebrate the power of online video. Hundreds of the most influential YouTube creators are performing, presenting and connecting with the more than 21,000 attendees. VidCon 2016 is taking place June 23-25 at the Anaheim Convention Center. For more information, including a detailed agenda and featured creators, visit vidcon.com. 
About Kia Motors America

Kia Motors America (KMA) is the marketing and distribution arm of Kia Motors Corporation based in Seoul, South Korea.  KMA proudly serves as the "Official Automotive Partner" of the NBA and LPGA and set an all-time annual sales record in 2015, surpassing the 600,000 unit mark for the first time in company history. KMA offers a complete line of vehicles, including the rear-drive K900
 flagship sedan, Cadenza premium sedan, Sorento CUV, Soul urban passenger vehicle, Soul Electric Vehicle
, Sportage compact CUV, Optima midsize sedan, Optima Hybrid, the Forte compact sedan, Forte5 and Forte Koup, Rio and Rio 5-door subcompacts and the Sedona minivan, through a network of more than 765 dealers across the United States.  Kia’s U.S. manufacturing plant in West Point, Georgia, builds the Optima* and Sorento* and is responsible for the creation of more than 15,000 plant and supplier jobs.

Information about KMA and its full vehicle line-up is available at www.kia.com. For media information, including photography, visit www.kiamedia.com.  To receive custom email notifications for press releases the moment they are published, subscribe at www.kiamedia.com/us/en/newsalert. 
# # # 
* The Sorento and Optima GDI (EX, SX & Limited and certain LX Trims only) are assembled in the United States from U.S. and globally sourced parts. 


� K900 available in select trims and in select markets with limited availability.


� Soul EV in select markets with limited availability.














