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IKEA delivers stable retail performance in a year of homecoming
Today, Inter IKEA Group shares IKEA facts and figures for financial year 2020 (FY20). The IKEA
financial year runs from 1 September to 31 August.
This year families changed kitchens into schools, bedrooms into workplaces, and backyards into
amusement parks. Together we’ve rediscovered home as a place to work, relax and socialise.
“These are uncertain times. We’re all more careful with our wallets, and we’re spending more time in
our homes. Our passion at IKEA is to help the many with functional home furnishing solutions at
affordable prices,” says Inter IKEA Group CEO Jon Abrahamsson Ring.
“Low price is more important than ever, and our lowest-price segment accounted for more than half
of IKEA retail sales this summer. Making IKEA even more affordable is continuously one of our
biggest opportunities for the future,” says Jon.
Online retail sales increased 45% this year, and the IKEA website welcomed four billion visits. Ecommerce expanded to three new markets, including China – an important milestone.
“The IKEA website, stores and other locations complement each other to create a great customer
experience all the way around. We’re pleased about online sales growth, but also very happy that
customers still love our stores. People want to touch and try our products or get personal help. As a
result, we welcomed 825 million visitors to stores and opened 33 new locations this year,” says Jon.
IKEA continued work to reduce the climate footprint and pledged to invest EUR 200 million in
renewable energy and responsible forestry. And IKEA continues to integrate sustainability into every
step of the business – from raw materials and production through to IKEA customers’ homes.
“IKEA makes the biggest impact by offering products that are both affordable and sustainable. For
example, I’m extremely proud of our new plant-based ‘meat’ ball, which tastes great and has a really
good price. But its climate footprint is just 4% of the traditional IKEA meatball,” says Jon
Together these efforts led to total FY20 IKEA retail sales of EUR 39.6 billion by IKEA franchisees,
compared to EUR 41.3 billion in FY19 (including sales of products and services).
“That’s less than last year, but retail sales recovered quickly. And online sales remain high even as
stores re-open. Going forward we’ll continue our work to satisfy and exceed customer expectations
in existing stores every day, as well as to innovate new solutions for a better IKEA,” says Jon.
During FY21, IKEA will expand to new markets like Mexico and the Philippines. Several locations will
also open in existing markets. And there will be lots of great new products.
“This was a year of homecoming. We’re proud to have made IKEA more affordable, accessible and
sustainable for people around the world.” says Jon.
You can read more about IKEA facts and figures for financial year 2020 here.
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About IKEA
IKEA offers well-designed, functional and affordable, high-quality home furnishing, produced with care for people
and the environment. There are several companies with different owners, working under the IKEA Brand, all sharing
the same vision: to create a better everyday life for the many people. IKEA was founded in Sweden in 1943.
About Inter IKEA Group
Inter IKEA Group includes Inter IKEA Systems B.V., IKEA of Sweden AB, IKEA Supply AG, IKEA Industry AB and related
businesses. Inter IKEA Holding B.V. is the holding company for the Inter IKEA Group.
About the IKEA franchise system
The IKEA retail business is operated through a franchise system with franchisees that are authorised to market and
sell the IKEA product range within specified geographical territories. Inter IKEA Systems B.V. is the owner of the IKEA
Concept and worldwide IKEA franchisor, who also assigns different IKEA companies to develop the range, supply
products and deliver communication solutions. Today, 12 different groups of companies own and operate IKEA sales
channels under franchise agreements with Inter IKEA Systems B.V.
For more information contact: Media.Franchisor@Inter.IKEA.com +31-62-124-0618

