
 

 

 

 

CASE’s UK dealer development manager conquers the heights  

 

 

Turin, 30 October 2016 

 

CASE, proud of our employees personal achievements  

 

CASE’s dealer development manager Jane Whittle has raised more than £1,000 for charity by 

completing a personal ambition to climb Kilimanjaro. 

 

The charities benefitting from Jane’s epic achievement are the Lighthouse Club and Cancer Care 

North Lancashire and South Lakeland. 

 

Jane, age 32, already has an impressive track record of raising money for charity. Over recent years 

she has raised a total of £25,000 undertaking various challenges but said this was the biggest 

challenge she has taken on so far. 

 

Taking on the challenge with her 56-year-old mother, as part of a larger group of people from across 

the UK, they completed the ascent in six days. 

 

Flying to Kilimanjaro via Ethiopia, they took the Lemosho route which is longer but allows for better 

acclimatisation to cope with potential altitude issues. The group was split up into smaller groups 

according to pace (fast, medium and pole, pole which means slowly, slowly in Swahili), before setting 

off from the Kilimanjaro National Park with a 48-strong support crew of porters and guides. 

The first part of the journey, which took them through a landscape of forests, was relatively easy 

encounters with the local wildlife including some Blue Monkeys which popped into the camp looking 

for tasty leftovers!  

 

As the ascent progressed though the going started to get a lot tougher, with the heat increasing 

along with the mosquito population, and some of the group started suffering with altitude sickness. 

The following days included climbing high before descending to the base camps to help with 

acclimatisation. They also had to deal with deteriorating weather conditions including torrential 

downpours.  

 

On day five they faced a climb of several hours to get over the intimidating Barranco Wall. Jane 

explained: “Anyone frightened of heights would have found this very scary, not to mention physically 

demanding. It didn’t help that it rained and the rocks were slippery, and mini mud slides trickled 

through the rocks. It was another tough climb but we all made it to Karanga Camp safely.” 

Their next destination was Barafu Camp from where they set off for the summit of Kilimanjaro (from 

the south). Most of the groups were now experiencing altitude sickness symptoms and the terrain 

was also very steep in places.  

 

They had also been informed there were no new water sources available from Karanga onwards, so 

there was no wasting water. Before the final ascent they were told to try and rest during the day and 

fuel up on food as they prepared to climb to the summit. 

 



 

Jane said of the final push to the top: “The time arrived, at 11pm, so with eight layers of clothing and 

head torches we started the final ascent in freezing conditions. Unfortunately, after a short while one 

of our group was taken ill and escorted back down to camp. Our water froze as we continued but as 

the day broke and the sun came up we began to feel less intimidated. It was a slog! My body could 

hardly bend with that amount of clothing on and yet I felt so cold, especially my hands.”  

 

“I was pushing my body to its limits to the melodic chant of our guide shouting ‘Push your limits, don’t 

give up, the pain is temporary, memories will last forever.” When we reached Stella Point, it felt like it 

should be the top but it was still about 30 minutes to an hour away from Uhuru Peak. The air was so 

thin I could hardly stand let along carry on moving but others who had reached the top already 

spurred us on with “Almost there” and “You can do it”. 

 

“At the top I felt relieved to have made it, overwhelmed by how hot it was and yet there were large ice 

craters all around. Elated and proud to have reached my goal, it was an altogether amazing feeling.” 

  

Jane added: “I would urge anyone thinking of climbing Kilimanjaro to do so while they can. Tanzania, 

Moshi and Kilimanjaro are beautiful, the people are fantastic and the experience will be with you 

forever. It will be one of, if not the toughest thing you will ever do but so rewarding. I would like to say 

a very big thank you to everyone who sponsored me.” 

 

Please visit our website to download text, high-resolution image files and videos related to this press 

release (jpg 300 dpi, CMYK): www.CASEcetools.com/press-kit 
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CASE Construction Equipment sells and supports a full line of construction equipment around the world, including the 

No. 1 loader/backhoes, excavators, motor graders, wheel loaders, vibratory compaction rollers, crawler dozers, skid 

steers, compact track loaders and rough-terrain forklifts. Through CASE dealers, customers have access to a true 

professional partner with world-class equipment and aftermarket support, industry-leading warranties and flexible 

financing. More information is available at www.CASEce.com. 

CASE Construction Equipment is a brand of CNH Industrial N.V., a World leader in Capital Goods listed on the New 

York Stock Exchange (NYSE: CNHI) and on the Mercato Telematico Azionario of the Borsa Italiana (MI: CNHI). More 

information about CNH Industrial can be found online at www.cnhindustrial.com. 
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Lynn Campbell (TLC pr for ALARCON & HARRIS) 

 

Tel: +44 (0) 1704 566354 
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