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Research Method 

The American Express Spending & Saving Tracker research was 

completed among a random sample of 1,500 adults, including the 

general U.S. population, as well as an Affluent demographic, defined as 

having a minimum annual household income of $100,000. 

Interviewing was conducted by Echo Research between October 17 and 

19, 2012.  Overall the results have a margin of error of ± 2.5 percentage 

points at the 95% level of confidence (or ± 4.1 percentage points among 

Affluents).   
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Many Holiday Shoppers Got a Jump Start on Holiday Shopping 

* Responses grouped:  October 2012, between July and September 2012, between April and June  2012, between 

January and March 2012, and prior to this year. 

Q. When did you begin your holiday shopping?  Base: Total Respondents 

More than four in ten (43%) consumers began their holiday shopping prior to November – 

up significantly from an last year (35%). 

TOTAL AFFLUENTS 

58% 

42% 

48% 

52% 

Did not start prior to 
November 

Started holiday 
shopping prior to 

November* 

2012 

2011 

65% 

35% 

57% 

43% 

Did not start prior to 
November 

Started holiday 
shopping prior to 

November* 

2012 

2011 
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Average Overall Holiday Gift Spending is Up in 2012  

Q.  How much do you expect to spend overall on holiday gifts this year?  BASE:  Total respondents 

Q.  How many people are on your holiday gift list this holiday?  

Q.  Will you be shopping on any of the following days? 

Q.  How much do you plan to spend on holiday shopping this "Black Friday"?  Among those shopping on "Black 

Friday" for the holidays this year 

Consumers expect to spend an average of $848 on holiday gift purchases this year (up from 

$831 in 2011, and $710 in 2010).  On average, consumers have 8 people on their holiday gift 

list (versus 9 in 2011). 

Average spend on “Black Friday” is expected to be lower ($398 vs. $504) this year, however. 

Total 

Affluents 

Average Spend on 
Holiday Gifts 

$848  (2012) 

$831  (2011) 

$710 (2010) 

$1,462 (2012) 

$1,470  (2011) 

Average # of People 
on Holiday Gift List 

8 in 2012 

9 in 2011 

10 in 2012  

10 in 2011 

Average spend on 
"Black Friday" 

45% expect to 
spend $398 (2012) 

42% expect to 
spend $504 (2011) 

46% expect to 
spend $699 (2012) 

47% expect to 
spend $697 (2011) 
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Many Holiday Shoppers Tend to Buy for Themselves When 
Shopping for Others 

Q.  Do you tend to buy for yourself while out holiday shopping for others? BASE:  Total respondents 

More than four in ten (41%) consumers tend to buy for themselves while out holiday 

shopping for others. 

TOTAL AFFLUENTS 

56% 

44% 

53% 

47% 

No, do  not tend to 
buy for self 

Yes, tend to buy 
for self 

2012 

2011 

60% 

40% 

59% 

41% 

No, do  not tend to 
buy for self 

Yes, tend to buy for 
self 

2012 

2011 
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32% 

44% 

47% 

30% 

46% 

46% 

Day after Christmas 

Cyber Monday (Monday after 
Thanksgiving) 

"Black Friday" (Friday after 
Thanksgiving) 

2012 

2011 

Many Consumers Intend to Shop on “Black Friday” this Year 

Q.   Will you be shopping on any of the following days?  Among those shopping for the holidays this year 

Q.  How much do you plan to spend on holiday shopping this "Black Friday"?  Among those shopping on "Black Friday" for the 

holidays this year year 

More than four in ten (45% - up from 42% in 2011) consumers will be shopping on “Black 

Friday” – the day after Thanksgiving this year.  

On average, consumers indicate a decrease in spending on holiday shopping this “Black 

Friday” in contrast to 2011 ($398 vs. $504). 

TOTAL AFFLUENTS 

28% 

35% 

42% 

25% 

39% 

45% 

Day after Christmas 

Cyber Monday (Monday after 
Thanksgiving) 

"Black Friday" (Friday after 
Thanksgiving) 

2012 

2011 

$504 

$398 

$697 

$699 
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More Consumers Plan to Head out at the Top of the Morning this 
“Black Friday” versus Last Year 

Q.  What time do you plan to start your holiday shopping this "Black Friday"?  Among those shopping on "Black Friday" for the 

holidays this year 

About six in ten (59%) “Black Friday” shoppers say they plan to start before 8 a.m. –  

• 29% between 12 a.m. and 3 a.m. (up from 18% in 2011), and  

• 30% between 4 a.m. and 7 a.m. (down from 40% in 2011). 

TOTAL AFFLUENTS 

11% 

10% 

21% 

40% 

18% 

12% 

11% 

19% 

30% 

29% 

Not sure 

After 10 a.m. 

Between 8 a.m. and 10 a.m. 

Between 4 a.m. and 7 a.m. 

Between 12 a.m. and 3 a.m. 

2012 

2011 
10% 

10% 

27% 

38% 

15% 

10% 

12% 

31% 

27% 

20% 

Not sure 

After 10 a.m. 

Between 8 a.m. and 10 a.m. 

Between 4 a.m. and 7 a.m. 

Between 12 a.m. and 3 a.m. 

2012 

2011 

59% will start 

holiday 

shopping 

before 8 a.m. 

47% will start 

holiday 

shopping 

before 8 a.m. 
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2% 

9% 

8% 

19% 

34% 

32% 

50% 

41% 

58% 

1% 

10% 

12% 

19% 

26% 

26% 

37% 

49% 

42% 

49% 

Other 

Private sales to save on higher 
ticket items** 

Gift recycle/re-gift items received 
but did not use last year 

Plan to use unused gift cards (1) 

Online offers via social media 
sites* 

Shop factory outlets 

Use Rewards Points to purchase 
gifts 

Clip coupons/ watch for store 
promotions 

Buy for only people on my list 

Shop clearance/ sale merchandise 

2012 

2011 

2% 

6% 

9% 

19% 

29% 

28% 

51% 

49% 

58% 

2% 

6% 

8% 

14% 

23% 

23% 

27% 

43% 

47% 

54% 

Other 

Private sales to save on higher 
ticket items** 

Gift recycle/re-gift items received 
but did not use last year 

Plan to use unused gift cards (1) 

Online offers via social media 
sites* 

Shop factory outlets 

Use Rewards Points to purchase 
gifts 

Clip coupons/ watch for store 
promotions 

Buy for only people on my list 

Shop clearance/ sale merchandise 

2012 

2011 

Most Consumers Plan to Stretch Holiday Shopping Dollars  

(1) New in 2012 

* (e.g. Facebook, Twitter, Living Social, Groupon, Foursquare) 

** (e.g., Ruelala, Gilt, HauteLook) 

Q.  How do you plan to be resourceful and stretch your holiday shopping dollars this year? BASE:  Total respondents 

 

More than eight in ten (81%) consumers are planning to be resourceful with their holiday 

shopping dollars this year (86% in 2011). 

• The leading way consumers will stretch their holiday shopping dollars will be shopping for 

clearance/sale merchandise (54% - down from 58% in 2011). 

• Fewer consumers will resource coupons/ store promotions this holiday season (43% vs. 51% in 2011). 

TOTAL 

81% plan to be resourceful  

and stretch their holiday dollars  (84% in 2011) 

AFFLUENTS 

82% plan to be resourceful  

and stretch their holiday dollars  (86% in 2011) 
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More Consumers are Looking to their Phones for Holiday Shopping  
than Last Year 

* (i.e., foursquare, Groupon, Facebook) 

Q.  Which of the following ways do you intend to use your cell phone or mobile device for holiday shopping this year? BASE:  Total respondents 

 

More consumers are using their mobile device for holiday shopping this year versus 2011 

(32% vs. 24%); browsing  for gift ideas and comparing prices are the top two uses (18% 

and 17%, respectively).   

TOTAL AFFLUENTS 

65% 

12% 

10% 

15% 

18% 

18% 

35% 

58% 

15% 

18% 

16% 

24% 

24% 

42% 

Will not use a  mobile device for 
holiday shopping/ don't have a 

device 

Access deals available through 
mobile applications* 

Make purchases 

Use barcode scanning apps to 
compare prices 

Visit different websites to 
compare prices 

Browsing for gift ideas 

Use mobile devices for holiday 
shopping 

2012 

2011 

76% 

7% 

6% 

9% 

12% 

13% 

24% 

68% 

10% 

11% 

12% 

17% 

18% 

32% 

Will not use a  mobile device for 
holiday shopping/ don't have a 

device 

Access deals available through 
mobile applications* 

Make purchases 

Use barcode scanning apps to 
compare prices 

Visit different websites to 
compare prices 

Browsing for gift ideas 

Use mobile devices for holiday 
shopping 

2012 

2011 
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Most Consumers Belong to Credit or Debit Card Loyalty Programs 

Q.  How many rewards/loyalty programs do you belong to for each type listed below? BASE:  Total respondents  

More than one half (57%) of consumers belong to a credit or debit card loyalty program. 

TOTAL AFFLUENTS 

86% Belong to 1 or more rewards programs 97% Belong to 1 or more rewards programs 

8% 

11% 

25% 

30% 

32% 

41% 

46% 

57% 

66% 

Other 

Services 

Dining and restaurants 

Airline 

Hotel 

Retail Store 

Pharmacy 

Credit/Debit Card 

Grocery 

2012 

11% 

20% 

44% 

64% 

63% 

56% 

59% 

82% 

80% 

Other 

Services 

Dining and restaurants 

Airline 

Hotel 

Retail Store 

Pharmacy 

Credit/Debit Card 

Grocery 

2012 
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More Consumers are Using their Rewards Points for Holiday 
Shopping than Last Year 

* (in other words someone gave you a gift card and now you're using it to buy gifts for others vs. something for yourself) 

Q.  How do you plan to pay for your holiday shopping? 

Overall, most consumers will use cash or check to pay for their holiday gift purchases 

(54%), followed by debit card (39%), charge/ credit cards with intent to pay off in full 

(28%), and rewards points (16% - up from 13% in 2011). 

TOTAL AFFLUENTS 

4% 

1% 

6% 

15% 

16% 

11% 

17% 

33% 

50% 

53% 

4% 

1% 

5% 

16% 

17% 

18% 

21% 

28% 

48% 

51% 

None of the above/ not sure 

Other 

Layaway store payment plans 

Charge / credit card as a loan - 
intent to pay off over time 

Savings 

Gift cards you received but 
haven't used* 

Rewards points 

Debit  

Cash or check 

Charge/ credit card - intent of 
paying  off in full 

2012 

2011 

8% 

1% 

11% 

13% 

10% 

12% 

13% 

29% 

37% 

56% 

8% 

2% 

11% 

14% 

14% 

15% 

16% 

28% 

39% 

54% 

None of the above/ not sure 

Other 

Layaway store payment plans 

Charge / credit card as a loan - 
intent to pay off over time 

Gift cards you received but 
haven't used* 

Savings 

Rewards points 

Charge/ credit card - intent of 
paying  off in full 

Debit  

Cash or check 

2012 

2011 
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Gift Cards are the Most Popular to Give this Holiday Season 

* (i.e., movie tickets, theatre etc.) 

Q.  Which of the following types of items will you be likely to give as gifts this year? Top 11 gifts out of 23 rated shown above 

Most consumers will likely give a gift card this year (55% vs. 58% in 2011), followed by 

clothing/accessories (48%), and toys and games (44%). 

TOTAL AFFLUENTS 

24% 

25% 

26% 

29% 

34% 

32% 

35% 

32% 

47% 

54% 

61% 

23% 

23% 

25% 

27% 

32% 

32% 

33% 

38% 

42% 

52% 

61% 

Entertainment 

Perfume and cologne 

Jewelry or watches 

Spirits/Liquor/Wine 

Electronics (MP3 players, 
Ipods, etc.) 

Music (i.e., DVDs, CDs) 

Cash (not including tips) 

Books or magazines 

Toys and games 

Clothing and accessories 

Gift cards 

2012 

2011 

20% 

23% 

21% 

24% 

28% 

25% 

27% 

29% 

43% 

48% 

58% 

16% 

20% 

19% 

25% 

26% 

29% 

29% 

30% 

44% 

48% 

55% 

Spirits/Liquor/Wine 

Jewelry or watches 

Entertainment* 

Perfume and cologne 

Books or magazines 

Electronics (MP3 players, Ipods, 
etc.) 

Cash (not including tips) 

Music (i.e., DVDs, CDs) 

Toys and games 

Clothing and accessories 

Gift cards 

2012 

2011 


