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adidas and the National Team reveal their third jersey heading to a historic World Cup at home 

· A jersey inspired by Mexican collective pride, designed to unite players and fans under the same message 
· The garment celebrates Mexico's historic role in world soccer heading into its third World Cup as a host country, and is complemented by a special collection from adidas Originals in collaboration with Someone Somewhere 
· The third jersey will be available in adidas.mx from May 11. 

Mexico City, May 11, 2026. Today, adidas presents the new third kit of the Mexican National Team. Under The Mexican Wa(y)ve concept, the new jersey incorporates a tonal and elegant 'MX' pattern throughout the jersey. The uniform, with a "V" collar and carefully crafted details, integrates the message "Somos México" -We are Mexico-, as a call for unity. Distinctive also used on the Home and Away jersey of the Mexican National Team. 
In this way, this jersey is positioned as a symbol of national identity, in tribute to Mexico, the only country in history to host three World Cups, marking a milestone in international soccer. 
This installment puts the concept of playing with pride in the spotlight, a philosophy that reflects the way Mexico experiences soccer: with passion, creativity and a deep sense of belonging on the field, but, above all, off the field. In this way, the three jerseys of the Mexican National Team for 2026 are already defined. 
"This new jersey represents much more than innovation in design; It is a manifestation of the Mexican spirit in each thread. We wanted to pay tribute to a nation that will welcome the world for the third time," said Pablo Cavallaro, Senior Director, Brand Activation at adidas Mexico. 
This new kit will not only be the protagonist on the field, but also in the stands, where fans will be able to proudly wear a garment that honors the culture, memory and emotion of Mexican fans. 
"To wear this uniform is to carry with you the testimony, passion and spirit of an entire country. It's a reminder that every time we take the field, we represent much more than football: we represent Mexico," said Ivar Sisniega, Executive President of the Mexican Football Federation. 
Like the Away jersey of the Mexican National Team, this third kit will carry the distinctive adidas trefoil. Every detail of the design reflects the character of a country that lives, plays and celebrates football with unique intensity.

adidas Originals and Someone Somewhere: a collection that takes Mexican pride beyond the pitch 
As part of this launch, adidas is introducing a complementary collection in collaboration with Someone Somewhere from adidas Originals. This proposal includes six apparel pieces with details intervened by artisan women from the community of Naupan, in the Sierra Norte de Puebla, as well as a special version of the sweater —Artisan JSY— that reinterprets the design of the third kit with a lifestyle approach, incorporating a polo collar and embroidered details. The collection seeks to take Mexican pride beyond the field, connecting sports with culture and artisanal work. 
"What started as an idea that connected with thousands of people continues to evolve. This year, together with adidas, the vision goes further: we expand the scope of the work of artisan hands so that more people can wear pieces that represent the talent, identity and pride of our communities at such a relevant time for Mexico," said Antonio Nuño, CEO and co-founder of Someone Somewhere. "This collaboration sets out a precedent for the global fashion industry, demonstrating that it is possible to integrate artisanal value chains into the production systems of global brands," he added. 
The third jersey will be released on May 22 in the match against the Ghana national team. This Mexican National Team kit will be available in select adidas.mx and stores starting May 11. 

ENDS
About adidas
adidas is a global leader in the sporting goods industry. Headquartered in Herzogenaurach, Germany, the company employs more than 65,000 people worldwide and recorded sales of €24.8 billion in 2025.
About adidas Originals
Inspired by the rich sports heritage of adidas, one of the world's leading sports brands and a global designer and developer of athletic footwear and apparel, adidas Originals is a lifestyle brand founded in 2001. With the adidas archive as its foundation, adidas Originals continues to build on the brand's legacy through its commitment to product innovation and its ability to capture the creativity and bravery present on sports courts and stadiums through the lens of contemporary youth culture. With the iconic shamrock logo, first used in 1972 and adopted by those who continue to shape and define creative culture, adidas Originals continues to lead the way as the pioneering urban sportswear brand.

 About adidas in football
adidas is a world leader in football and an official sponsor of the world's biggest tournaments, including the FIFA World Cup™, FIFA Women's World Cup™, FIFA Club World Cup™, UEFA Euro™, UEFA Champions League™ and UEFA Women's Champions League™.  It also sponsors big clubs such as Real Madrid, Liverpool, Manchester United, Arsenal, FC Bayern Munich and Juventus, as well as prominent players such as Aitana Bonmatí, Trinity Rodman, Vivianne Miedema, Alessia Russo, Lena Oberdorf, Vicky Lopez, Leo Messi, Jude Bellingham, Mohamed Salah, Pedri, Lamine Yamal, Florian Wirtz, Paulo Dybala, Gabriel Jesus, Ousmane Dembélé, Serge Gnabry and Manuel Neuer.
About Someone Somewhere
Someone Somewhere is a social enterprise with a mission to generate fair and consistent work opportunities for artisans and textile workers by generating employment and caring for nature.
Each product is signed by its creator, with "Someone" being the name of the artisan and "Somewhere" being the place they call home. They collaborate with hundreds of rural artisans in 7 of Mexico's poorest states by applying traditional crafts in clothing and accessories, creating innovative and high-quality products.
They have certifications such as B Corp and EcoVadis, in addition to their constant contribution to 10 of the 17 UN Sustainable Development Goals for 2030. More information about this in its 2025 Sustainability Report. 
Through their work with rural artisans and textile workers in Latin America, they conceive of sustainability in four dimensions: Cultural, Environmental, Social and Economic. Their vision is to expand to all latitudes of the world where a rural artisan strives to keep their traditions alive while doing dignified work that can improve their way of life, as well as that of their community.
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