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ADIDAS AND ENTIRE STUDIOS INTRODUCE A NEW EXPRESSION OF MODERN SPORT STYLE, BUILT FOR MOVEMENT 
· Embracing a fresh take on performance and lifestyle apparel, the two brands expand their universes to redefine how sport fits into design-led wardrobes 
· Built for day-to-night movement, the collection levels up adidas Optimé, ADIDAS Z.N.E. and adidas D4T, applying Entire Studios’ signature approach to silhouette, proportion and color with adidas’ tech-first material constructs and detailing
· Featuring head-to-toe looks, the new adidas and Entire Studios collection launches worldwide from February 5, 2026, in stores and online.

Herzogenaurach, January 29, 2026 - Today, adidas and Los Angeles-based fashion house Entire Studios announce their first collaboration, marked by the unveiling of a 26-piece collection. Designed to bridge sport and style, the drop adopts a fresh take on adidas Sportswear and Training’s best lines – Optimé, ADIDAS Z.N.E. and adidas D4T – serving up an elevated proposition built for all-day movement that extends beyond the gym.

Rooted in Los Angeles’ culture of movement – from training and travel to everyday life – the pieces combine each brands’ signature DNA, incorporating adidas’ sporting and technical expertise filtered through Entire Studios’ refined, system-based approach to silhouette, contrast, and wearability. Comprising of head-to-toe looks, the collection fuses lifestyle and performance into a single, cohesive wardrobe system, meeting the needs of a new generation, where training is at the heart of their everyday. Crafted to set a new standard for sportswear and training uniforms, the pieces also offer versatility to mix and match, reflecting Entire Studios’ core design philosophy.

Paying close attention to fine detailing, the first drop taps into a palette of muted hues – aligning with Entire Studios’ classic aesthetic – offset with a bold maroon offering which speaks to the energy, pace and powerful movement intended for the range. Focused on taking performance wear outside the gym and bringing lifestyle into it, the collection includes a variation of ADIDAS Z.N.E. fits, Optimé and D4T apparel, training onesies, shorts, bras, tanks, jackets and layering. Completing the line-up, the drop also features reimagined Lightblaze POD and ACE footwear silhouettes, as well as accessories such as a statement black leather handbag which aids seamless movement from street to gym. 

ADIDAS OPTIMÉ X ENTIRE STUDIOS:
Incorporating adidas’ cutting-edge squat-proof technology, the drop features 4-inch and full-length leggings in putty beige and maroon – created for wearers to take on strength workouts in style and confidence. With matching medium support bras to create a full set, the look gives off a considered, design-forward aesthetic in the gym and beyond. 

ADIDAS Z.N.E. X ENTIRE STUDIOS:
Staying true to the tracksuit’s core oversized aesthetic, the new offering will be available in putty beige and dusty cargo colorways, complete with tonal reflective logos and ADIDAS Z.N.E. line detailing. Keeping it comfort-first with its technical material build, the pieces are dialed up further through a bonded seam finish. Designed to be worn as a coordinated look, the hoodie and trackpants can also easily be paired individually, owed to the modern, fashion-forward finish.

Speaking about the new partnership, Aimee Arana, Global SVP & GM adidas Sportswear & Training, said: “There is no denying that activewear continues to be a go-to choice for our community. Whether they are moving in the gym or through the everyday, we know they want to look and feel good. This is why we are so excited to establish a partnership with Entire Studios – a brand rooted in refining design codes. With their leading fashion expertise, our drop seamlessly blends each brands’ characteristics to serve up an elevated range that is technically tailored for all-day movement yet keeps style and versatility front of mind.” 
Speaking about the collaboration and new range, Dylan Richards-Diaz, Co-Founder and Creative Director of Entire Studios said: “This collaboration was about reframing what performance can look like today. We approached it as a full-wardrobe system: pieces built for real movement but designed with the same intention as the rest of our collections. A key part of our DNA is balance and juxtaposition — mixing uniform pieces with more directional design in mainline — and that instinct carries through the collaboration. The collection works as complete, head-to-toe looks, while still being designed to sit naturally within an existing wardrobe. adidas’ technical depth gave us the foundation to enter performance authentically, without compromising on form, restraint, or point of view.”
Shot by Hungarian photographer Szilveszter Mako, the campaign captures the intersection of movement, intention, and modern sport style. The full collection will launch on February 5, 2026 in store and online.
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