

	[image: ]

adidas Originals and Wales Bonner Present Fall/Winter 2025
 
Herzogenaurach,  28th October – adidas Originals and Wales Bonner return to present their latest collaborative collection. For Fall/Winter 2025, adidas and the British designer continue to explore the intersection of sporting legacy and cultural heritage in order to tell a story of craft, design, and materiality. 

[bookmark: _Int_RIC55wWk][bookmark: _Int_6DPHvfqQ]A study in presence and character, this season, athletic codes are retold through elegant tailoring as Wales Bonner reconceptualizes adidas’ signature DNA. From blousons and jackets to tracksuits and jerseys, each apparel piece is both considered and expressive. Turning to accessories, and drawing on adidas’ timeless codes, a duo of leather bowling bags take center stage – transforming historical sporting aesthetics into sculptural forms.

Continuing to advance the collaboration’s established design language, the instantly iconic WB Karintha Lo returns for its third iteration in satin further stretching the possibilities of what an adidas shoe can be and do. Essential in suede, exquisite in sequin, and now shining in satin, the journey of the Karintha continues to unfold.

[bookmark: _Int_puRXnNBt]The Fall/Winter 2025 footwear support cast also plays host to a number of reimagined Trefoil classics – including the WB Japan presented in a lavender tone. A leftfield choice, until you consider that the calming soft purple hue has historically been associated with serenity and purity. The WB Superstar grounds the collaboration back into iconic sports heritage through a crafted perspective, while the WB Adilette is elevated by a considered human touch.

A study in presence and character, the collection is accompanied by a campaign shot by Chris Rhodes and starring an eclectic ensemble of characters. Championing a new wave of counter-cultural energy, the portraits deftly weave together personal narratives from Gene Gallagher, Alva Claire, Shim Mheuka, and Bebe Parnell. Authentic, raw, and undeniably individual, every image brings new meaning into each piece in the collection. 

adidas Originals by Wales Bonner Fall/Winter 2025 is available globally on 31st October at adidas.com, via Confirmed, and through select retailers. 
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About WALES BONNER:                             
​​Wales Bonner proposes a distinct notion of cultural luxury that infuses European heritage with an Afro Atlantic spirit. 
Launched by Grace Wales Bonner following her graduation from Central Saint Martins in 2014, the label is informed by broad cultural research and embraces a multiplicity of perspectives.  
Established as a menswear brand, Wales Bonner’s soulful tailoring soon expanded to womenswear. Grace Wales Bonner has received numerous awards including Emerging Menswear Designer at the British Fashion Awards (2015), the LVMH Young Designer Prize (2016), Winner of the British Fashion Council/ Vogue Designer Fashion Fund (2019), CFDA International Men's Designer of the Year (2021) and Independent British Brand at the Fashion Awards (2022). Wales Bonner has collaborated with brands including adidas Originals, Anderson & Sheppard, and Dior.
Stockists include, Selfridges, Net-a-Porter, Mr. Porter, Bergdorf Goodman, Saks 5th Avenue, Nordstrom, Dover Street Market International and Boon the Shop. 
 
Grace Wales Bonner’s institutional  exhibitions include A Time For New Dreams, Serpentine Galleries London (2019) and Artist’s Choice - Spirit Movers at the Museum of Modern Art, New York (2023) with accompanying publication Dream in the Rhythm: Visions of Sound and Spirit in the MoMA Collection (2023). Grace is currently leading a four-year research project, titled Between Critique and Hope, at the University of Applied Arts Vienna.  
About adidas Originals: 
Inspired by the rich sporting heritage of adidas – one of the world’s leading sports brands and a global designer and developer of athletic footwear and apparel – adidas Originals is a lifestyle brand founded in 2001. With the adidas archive at its foundation, adidas Originals continues to evolve the brand’s legacy through its commitment to product innovation and its ability to filter the creativity and courage found on courts and sporting arenas through the lens of contemporary youth culture. Marked by the iconic Trefoil logo that was first used in 1972 and championed by those that continue to shape and define creative culture, adidas Originals continues to lead the way as the pioneering sportswear brand for the street.
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