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FOOTBALL FAMILY, LIONEL MESSI & ANTONELA ROCCUZZ0 DEBUT ALL-NEW ADIDAS
ESSENTIALS COLLECTION

o Built for every generation, the adidas Essentials range combines premium soft cotton materials with refined
detailing to create comfort-first pieces for the everyday

o Fronting the collection, in their first ever campaign together for the brand, Lionel Messi and Antonela
Roccuzzo, celebrate the bond of family - the essential connection we form in partnerships, sport teams and
communities.

e Launching on 3rd December 2024, the adidas Essentials collection will be available in stores and
on adidas.com Sportswear

Herzogenaurach, Germany, 3" December 2024: Today, adidas launches an all-new collection of sport-style co-ords,
adidas Essentials - crafted using soft to touch fabrics to embody the comfort felt when surrounded by family. To bring
the concept of family to life, Lionel Messi and entrepreneur and philanthropist, Antonela Roccuzzo feature in their first
ever adidas campaign together. The capsule includes a range of staples with a sporty colour-block aesthetic, ready to
wear for everyday occasions, whether connecting with family and friends, or when on the move.

Antonela Roccuzzo, who's connection to sport lives on through her passion for training, officially joins the three-stripe
family and marks her first appearance for the brand, with husband, Argentina’s captain, Lionel Messi, to launch the
adidas Essentials collection. To celebrate the feeling of comfort felt when with family - whether it be relatives or a
chosen community in sport, both appear in a new campaign sporting looks from the collection, highlighting the bond
they share. In the film, Antonela and Lionel are seen at home, enjoying family life as they laugh and relax together, all
while showcasing the range of the new comfort—first collection.

Speaking about the new line and joining the adidas family, Antonela Roccuzzo, says:

I am really excited to be fronting adidas Sportswear’s new campaign and it feels really special that | am joining the
same adliaas ramily that has played such a large role in Leo’s career, and our own ramily’s life, for so many years. Family
15 S0 important to me, so it feels right to kick off our partnership by celebrating this concept and feeling through the
adliaas Essentials collection. Sport inspired looks are something that | have grown to love over the years, particularly for
my aay to aay - like when | attend matches to support Leo or my boys, or travelling and running work érrands. It's great
that | can add these comfort-first fits into the mix.”

Lionel Messi, Inter Miami and Argentina Forward, on the new collection, says:

“Whilst | have been a part of the adidas family for so many years and created so many unforgettable memories, fronting
my first ever campaign with the brand alongsiae Antonela feels extra special - especially as it is one that is rooted in
celebrating the love and comfort of family. | have grown up with Antonela, and | have also grown up with adiaas, so it is
incredible that these two parts of my life can now come together. Over the years, my style has definitely evolved and
since joining lnter Miami | have started to enjoy wearing brighter, bolder colours, which the adiaas Essentials collection
certainly embraces. | am always a comfort-first type of person, as | am maostly training or with my family, and / love that
[ can mix and match the hero pieces from the collection in a way that works for me yet still look sharp no matter where
life takes me.”

With comfort at its core, Sportswear’s newest collection features cotton-rich fabrics, so each piece can transcend
seasons to become a year-round wardrobe essential. Channelling a modern minimalist aesthetic with premium trims
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that elevate each look, the range of sweats, leggings and tees come in on-trend colourways and multiple styles, from
boxy silhouettes, to tailored cuts, and oversized fits, to allow the wearer to mix and match to suit their individual style
or occasion.

Delivering the perfect balance of style and function, the collection is available in adult and kids sizing, providing every
generation maximum ease of movement and optimum comfort as they go through the world. Key highlights include:

e  Premium fabrics feature across the entire collection, including soft terry, fleece, single jersey, cotton rib, and
clean interlock (3S), for a premium finish

e Pieces boast a comfort hood with clean lines, and intuitive kangaroo pocket designs to provide the wearer an
elevated level of functionality

e Awide range of versatile fits and lengths, it includes cropped and slim-fit tees, to loose-fit shorts and high-
rise leggings, to cater to all body types and personal style preferences

The new adidas Essentials collection will launch from 3rd December 2024, and will be available on the adidas website,
in stores and via the adidas app.
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NOTES TO EDITORS:
About adidas
adidas is a global leader in the sporting goods industry. Headquartered in Herzogenaurach, Germany, the company

employs more than 59,000 people across the globe and generated sales of €21.4 billion in 2023.

For more information, please visit www.adidas-Group.com.
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