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ADIDAS LAUNCHES PRIDE CONTENT SERIES INCLUDING TOM DALEY AND 2022 PRIDE COLLECTION COMES TO EA SPORTS™ FIFA 22

Last month, adidas unveiled a collaboration with queer artist and designer, Kris Andrew Small, a native of Sydney, Australia, who is known for creating bold works of art with a joyful explosion of colors and patterns. The resulting collection to mark Pride 2022 is inspired by the pop art and graphic design of the ‘70s and ‘80s and highly regarded voices in the LGBTQIA+ community.

As a continued celebration of the love that connects the world, adidas announces two further activities to help spread a message of empowerment and support for the LGBTQIA+ community across Pride Month 2022.

Pride Content Series
First, adidas releases a Pride content series with some of its prominent LGBTQIA+ partners.

The first is a conversation between Tom Daley and UK charity, Stonewall, where he speaks about his experiences as an openly gay Olympic athlete and how we can support the next generation.

The second is a conversation between Layshia Clarendon, Chelsea Grey and Athlete Ally, an organisation championing LGBTQIA+ equality in sport, where they discuss the limitations of Title IX (a US Federal Civil Rights Law that prohibits sex-based discrimination in schools) and how it could be improved. The content series can be watched here.

adidas Pride Collection X EA SPORTS FIFA 22
adidas is then taking its long running ‘Love Unites’ platform to the world of EA SPORTS FIFA for Pride 2022. From 10th June, select pieces from adidas’ recently announced 2022 Pride Collection will be available to wear in-game and use in two separate game modes of FIFA 22.

In FIFA Ultimate Team (FUT), players can unlock the ‘Love Unites’ pack via the Milestone Objectives. In VOLTA Football, the pack is unlocked via Seasonal Progression as players take to the game and play across the month of Pride.

Pieces unlockable from the collection include a ‘Love Unites’ branded t-shirt, tracksuit, hoodie, and Ultraboost in VOLTA, and the vibrant Tiro Jersey in FUT, plus some specially designed in-game stadium takeover pieces through the month of June.

Join the conversation through #LoveUnites and @adidas on Instagram and Twitter.

- END -

About adidas
adidas is a global leader in the sporting goods industry. Headquartered in Herzogenaurach/Germany, the company employs more than 61,000 people across the globe and generated sales of €21.2 billion in 2021.

About Electronic Arts
Electronic Arts (NASDAQ: EA) is a global leader in digital interactive entertainment. The Company develops and delivers games, content and online services for Internet-connected consoles, mobile devices and personal computers.

In fiscal year 2022, EA posted GAAP net revenue of approximately $7 billion. Headquartered in Redwood City, California, EA is recognized for a portfolio of critically acclaimed, high-quality brands such as EA SPORTS™ FIFA, Battlefield™, Apex Legends™, The Sims™, Madden NFL, Need for Speed™, Titanfall™, Plants vs. Zombies™ and F1®. More information about EA is available at www.ea.com/news.
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