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adidas Soccer Reveals New Federation Home Kits for 2018 FIFA World Cup RussiaTM 

- Home kits of Germany, Spain, Russia, Japan, Colombia, Argentina and Mexico all revealed -
- Each kit takes inspiration from iconic past shirts -



Portland, Ore., November 6, 2017 – adidas Soccer today revealed the home kits which will be worn by adidas federations for the 2018 FIFA World Cup RussiaTM. Inspired by past shirt designs, each jersey is now brought into the 21st century with progressive tooling and innovation.

Juergen Rank, Senior Design Director said, "adidas has created so many products, innovations and looks through the decades which became true icons in the soccer world. We want to celebrate those icons in the world of today.

“The fans feel the same way. They have the desire for authenticity and progression. They want something they immediately can identify with but at the same time it needs to contain the latest innovations and technologies of today. We bring the needs for the players and fans together, the needs for on pitch and off pitch, the needs for the stadium and the streets."

The new home kit for FIFA World Cup defending champions Germany is a modern interpretation of one of the country’s most famous jerseys worldwide, the iconic 1990 shirt. The new jersey builds on this classic design with an improved and reworked performance silhouette featuring dropped shoulder cut lines. It’s constructed of a two-fabric component collar with the words “Die Mannschaft”, translating to “The Team”, on the reverse of the neck. A gold World Cup winner badge features on the front of the jersey and a special sign-off on the inside of the collar pays homage to the link between the new kit and the kit of the 90s. 

Host nation Russia’s home kit is a modern interpretation of the jersey worn by the Soviet Union during the 1988 Olympic Games, where the team won Gold. The red jersey features solid white lines running from the back across the arms and onto the chest, offering a modern and bold look. A sign-off on the back of the neck features the Russian flag, the Russian eagle and the wording “Вместе К Победе”, translating to “Victory-Bound as One”. 

The new Argentina home kit is a celebration of the AFA’s 125-year anniversary. The kit pays tribute to the anniversary by subtly incorporating laurels, a key element of the Argentinian coat of arms and the AFA crest, into the iconic blue and white stripes. The laurels are executed in a modern pixel optic to offer a contemporary look. The jersey features an embossed sign-off combined of laurels and the number 125. There are two gold stars above the badge in celebration of the country’s two FIFA World Cup wins.

The Spain home shirt pays homage to one of the country’s most famous shirts, the jersey worn at the 1994 World Cup in the United States. It features a dynamic line graphic design consisting of diamonds in red, yellow and blue. The diamonds represent the speed, energy and style of soccer that has become so associated with the national team. 

A contemporary take on their most iconic home shirt from the 1990 FIFA World Cup in Italy, the new Colombia jersey features a blue and red graphic design on the side of the kit highlighting the Colombian flag colors while reinterpreting and referencing the design from the 90s. The shirt features a sign-off on the b ack of the neck which reads “UNIDOS POR UN PAIS”, translating to “United as one Nation”.

The home jersey for Japan takes inspiration from handcrafted Japanese Apparel Design.  The graphic mimics the traditional craftsmanship of Sashiko stitching technique, which is made by white rough threads on indigo dyed base.  The kit features a new shade of blue with hues of red and white in representation of the national flag. A sign-off on the reverse of the neck area celebrates important moments of JFA's soccer history.

Inspired by designs from the early 1990’s, the Mexico home jersey is the perfect transition from the stadium to the street. The jersey is a base green with a graphic running from the hem towards the chest. The detail to the neck reads “Soy Mexico”, translating to “Soy México”, which completes the visual commitment to Mexico. 

From today, the home jerseys are available to purchase at.

For more information visit http://www.adidas.com/us/soccer and join the conversation on Twitter​ and Instagram​ with #HereToCreate. 
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PR Manager, adidas Soccer
Email: Cristina.maillobelda@external.adidas.com 
Tel: 503.915.9129 

	


About adidas Soccer
adidas is the global leader in soccer. It is the official sponsor / official supplier partner of the most important soccer tournaments in the world, such as the FIFA World Cup™, the FIFA Confederations Cup, the UEFA Champions League, the UEFA Europa League, the UEFA European Championships and Major League Soccer. adidas also sponsors some of the world’s top clubs including Manchester United, Real Madrid, FC Bayern Munich, Juventus and AC Milan. Some of the world’s best players also on the adidas roster are Leo Messi, Paul Pogba, Gareth Bale, Karim Benzema, Roberto Firmino, Thomas Müller, Luis Suárez, James Rodríguez, Diego Costa, Mesut Özil, Renato Sanches and Julian Draxler.
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