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ADIDAS AND MAJOR LEAGUE SOCCER ANNOUNCE
LANDMARK PARTNERSHIP 

[bookmark: OLE_LINK1]adidas makes largest investment in American soccer to drive North American business;
Expanded youth development and programming is core to new agreement;
adidas to provide official match ball and outfit all MLS clubs and youth affiliated clubs through 2024
	
[bookmark: OLE_LINK2]PORTLAND, Ore. / NEW YORK, August 2, 2017 – adidas and Major League Soccer today announce the extension of their long-term partnership through 2024. Marking adidas’ largest investment in soccer in North America, the six-year deal makes adidas the official supplier partner for the League, its Clubs, MLS youth academies and youth affiliated clubs. Key to the agreement is an expanded focus on youth development to drive creativity in sports for young athletes. Financial terms of the agreement will not be disclosed.

“Sport is the epicenter of our culture and, in the U.S. and Canada, soccer is the most popular sport for young people to play,” said adidas North America President Mark King. “Our partnership with MLS puts adidas at the core of sport in North America, allowing us to make a positive difference in an athlete’s game and life. Built from athlete and consumer insight, we are looking to create the future of sport and bring new and different things to the game the world has never seen before.”   

Focusing on athlete performance, adidas will outfit MLS teams and their affiliates with uniforms, footwear, training gear and sideline apparel. In addition to world-class innovation and design in apparel and footwear, adidas will provide the league’s official match ball.

“Major League Soccer has built a legacy with adidas that has been essential in the rise of our League,” said MLS Commissioner Don Garber.  “adidas has been a major collaborator with us since the inception of MLS, and we are proud that our partnership with this globally-respected brand will continue to enhance the growth of the game in North America for many more years. We will work with adidas on innovative concepts to showcase the sport and our elite athletes, and we will intensify our mission to develop top North American soccer players for generations to come.”

The new agreement emphasizes investment in young athletes, deepening both organizations’ focus on inspiring and supporting the next generation of players. adidas and MLS will drive youth development and programming to help young soccer players create and shape their future.

“Through sport, we have the power to change lives,” said King. “We believe in the power of sport and its ability to create positivity for young athletes and their world. Through our expanded youth development program, we’ll provide high-level competition and unique life experiences for athletes who want to improve their game.”

Recognized for being the fastest-growing sports league on social media, Major League Soccer will create an innovative, socially powered and localized content approach for adidas as part of the new agreement. 

A multi-platform content experience, the new adidas "Creator's Network," will allow for enhanced, in-depth storytelling through fresh local and national content from League supporters and influencers.

adidas and Major League Soccer began their relationship at the League’s inception in 1996 with adidas partnering with the Columbus Crew, Kansas City Wiz and D.C. United. In 2004, the organizations announced an exclusive all-league partnership that put adidas on every MLS team. In 2010, adidas and Major League Soccer extended their commitment, with a new focus on advancing soccer in North America through youth development. 

For more information visit www.adidas.com/us/soccer and MLSsoccer.com and join the conversation on Twitter with @adidassoccer and @MLS and Instagram with @adidasfootball and @MLS with #HereToCreate and #MLS. 

About adidas 
adidas is the global leader in soccer. It is the official sponsor / official supplier partner of the most important soccer tournaments in the world, such as the FIFA World Cup™, the FIFA Confederations Cup, the UEFA Champions League, the UEFA Europa League and the UEFA European Championships and Major League Soccer. adidas also sponsors some of the world’s top clubs including Manchester United, Real Madrid, FC Bayern Munich, Juventus and AC Milan. Some of the world’s best players also on the adidas roster are Leo Messi, Paul Pogba, Gareth Bale, Karim Benzema, Roberto Firmino, Thomas Müller, Luis Suárez, James Rodríguez, Diego Costa, Mesut Özil, Renato Sanches and Julian Draxler.

About Major League Soccer
Headquartered in New York City, Major League Soccer features 22 clubs throughout the United States and Canada. For more information about MLS, visit www.MLSsoccer.com. 
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For further media information please visit http://news.adidas.com/US/home/SOCCER or contact:

	Cristina Maillo Belda
PR Manager, adidas Soccer
Email: Cristina.maillobelda@external.adidas.com 
Tel: 503.915.9129 
	Sean Dennison
Vice President, Communications, MLS
Email: sean.dennison@MLSoccer.com 
Tel: 212.450.1223
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