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Embargoed until 09.00 am CET 

Selena Gomez calls on teen fans to help decide the global advertising campaign for her adidas NEO Label winter collection
HERZOGENAURACH, Germany (October 1st, 2013) – Today marks the launch of Selena Gomez’s guest designed adidas NEO Label winter collection and campaign, as well as the announcement of an exciting online competition offering teens the chance to contribute to the global advertising for her collection. 
The #myNEOshoot competition launches with a call to action film with Selena explaining how her fans around the world can get involved. Teens are challenged to capture their favourite image from Selena’s online look book. It is easy - just snap, crop and submit the selected image for the chance to make it famous!
The most impressive entry will feature as the cover photo on Selena’s own Facebook page, and will be seen by her millions of fans. Another winning image will become the cover photo on the NEO Facebook page, and another will take over the background and headline banner of NEO’s twitter account, seen by thousands of people around the world. Further lucky winners will see their entries featured in print and digital adverts across Germany, USA, Japan and Latin America. All successful participants will have the once-in-a-lifetime opportunity to see their name and image become part of the global advertising campaign for Selena’s winter NEO collection.
Selena Gomez commented: “I love playing around with fashion and mixing different styles together. This competition gives my fans the chance to show off their own individuality by picking their favourite campaign shot and creating their own unique version of it. I can’t wait to share the best image on my Facebook page!”
Selena, who revealed her first guest-designed collection for adidas NEO Label earlier this year, now introduces her new 30 piece winter collection to the range. The collection sees floaty and feminine shapes meet a rock themed style and includes footwear, apparel and accessories. 
Selena’s edgy look can be seen in the campaign imagery where she is styled in her favourite pieces from the winter collection including a studded printed sweatshirt made from soft french terry with a feminine neckline and the flared mini-skirt with a decorative gold zip.

Fringing, studs and prints feature heavily across the collection of clothing, footwear and accessories to bring Selena’s rock star look to each design.
Claire Midwood, Vice President adidas NEO Label, said: “Selena is fashionable, fun and an inspiration to teenage girls who are at the heart of the NEO brand, so it was a natural collaboration. The new collection features stylish, yet cozy pieces, perfect for those winter days and nights.”
To view Selena’s interactive look book, visit www.adidas.com/selenagomez
To find out how you can take part in the #myNEOshoot competition, watch Selena’s video here www.adidas.com/selenagomez  from 1st October.
To stay up to date on all things NEO, including the brand's fresh new looks, visit www.adidas.com/neo or visit the  NEO Twitter account @adidasNEOLabel.
adidas NEO Label is available online through adidas.com online shop, in NEO stores and wholesale accounts around the world. 
adidas NEO Label is available (for markets to add local retail information). 

-END-
For more information please contact:
Global Brand Marketing Director, adidas NEO Label
Kimberly Wallengren

Kimberly.wallengren@adidas.com

Tel.: +49 9132 84 6734

***The adidas NEO Label is part of the adidas Sport Style sub brand based out of Corporate Headquarters in Herzogenaurach, Germany. NEO brings the heritage of sport and translates that to fashion at an accessible price point for teen consumers. Our core target consumer is 14 – 19 years global teen. A teen who is finding their edge in the everyday and putting their mark on it.***
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