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adidas Originals and AREA3 present HAPPY HOUR:  a truly affordable art show
Tonight, adidas Originals launches yet another inspiring exhibition in AREA3.    
A month long show, HAPPY HOUR features the work of young and influential artists, designers and photographers from the bustling creative hubs of Joburg, Cape Town and beyond. Art lovers will be afforded the opportunity to buy truly original artwork - created by originals - for no more than R750 a piece.  

Some of the artists that have offered up their work for this once-off exhibition include Tseleng Phala, Mookie Mooks, Nardstar*, Brent Black, Alice Edy, Hannelie Coetzee, Veronika Paints, Driehoek, Grant Payne and many more. 

If you’re in the market for affordable, quality artwork, then this is an exhibition you won’t want to miss. 

Exhibition details

Open from Friday, 7 June 2013 to Tuesday, 2 July 2013 
AREA3, 20 Kruger Street, the Maboneng Precinct, Johannesburg East
AREA3 open rom 10h00 to 16h00 

Tuesday to Sunday 

Email info@area3.co.za for more information 
Follow @adidasZA #AREA3 #HAPPYHOUR
For more information on adidas-related news visit the adidas News Stream
Unlock the adidas vault to find out more about the brand’s heritage
-ENDS
-

About adidas* Originals – The iconic sportswear brand for the street (*adidas always written in lower case)

Adi Dassler’s vision was to provide every athlete with the best footwear for his or her respective discipline to help them get better, faster and stronger. This principle guided Dassler through his career until his death in 1978. With 700 patents and other industrial property rights worldwide, Dassler’s works speak for his permanent quest for perfection. His belief and tenacity still lives today in three adidas sub-brands—adidas Sport Performance, adidas Originals and adidas Sport Style.

adidas Originals is the iconic sportswear brand for the street. It is born in sport heritage, but lives in contemporary lifestyles and strives to inspire all in their everyday lives.  It is marked by the iconic Trefoil logo that was first used in 1972.
Today, adidas Originals brings adidas heritage from the past into the now, playing on its ability to stay relevant for all walks of life regardless of time, place, style and passions.
Contact: 
Fabrizia Degli Esposti, Brand Marketing and PR Specialist – Style at adidas South Africa




Fabrizia.DegliEsposti@adidas.com
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