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adidas and AREA3 present “Sundays in the City” – DJ sessions 
Last Sunday 05 May 2013, adidas Originals and AREA3 began running their latest celebration of street culture, Sundays in the City. This weekly event held at AREA3 in the Maboneng Precinct features a DJ session, the next of which will feature the returning deep house maestro Phat Jack.
The inaugural event featured 2lani the Warrior as well as special guest appearances by Phat Jack and internationally acclaimed DJ Tony Lionni – not forgetting the residents of the Maboneng Precinct.
City Walks, the other new initiative conducted by adidas Originals in association with Main Street Walks is also running concurrently every Sunday, starting at AREA3, venturing out through the streets of Maboneng and ending back at AREA3 for a Sundays in the City DJ session. 

Sundays in the City DJ sessions take place every Sunday in AREA3 from 3pm to 6pm. Entrance is free and all are welcome to bring your own drinks. 

Email info@area3.co.za for more information. 
Follow @adidasZA #AREA3 

For more information on adidas-related news visit the adidas News Stream
Unlock the adidas vault to find out more about the brand’s heritage
-ENDS
-

About adidas* Originals – The iconic sportswear brand for the street (*adidas always written in lower case)

Adi Dassler’s vision was to provide every athlete with the best footwear for his or her respective discipline to help them get better, faster and stronger. This principle guided Dassler through his career until his death in 1978. With 700 patents and other industrial property rights worldwide, Dassler’s works speak for his permanent quest for perfection. His belief and tenacity still lives today in three adidas sub-brands—adidas Sport Performance, adidas Originals and adidas Sport Style.

adidas Originals is the iconic sportswear brand for the street. It is born in sport heritage, but lives in contemporary lifestyles and strives to inspire all in their everyday lives.  It is marked by the iconic Trefoil logo that was first used in 1972.
Today, adidas Originals brings adidas heritage from the past into the now, playing on its ability to stay relevant for all walks of life regardless of time, place, style and passions.
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