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2013McDONALD’S ALL AMERICAN®GAMES TO FEATURE NEW ADIDAS ADIZERO SHORT SLEEVE UNIFORM SYSTEM
PORTLAND, Ore. (February14, 2013) – adidas today unveiled a new short sleeve basketball uniform for the 36thAnnual McDonald’s All American Games, which will be played at Chicago’s United Center on April 3, 2013. The innovative adizero short sleeve uniform system is designed for a bold on-court look and engineered to enhance players’ performance by improving fit, comfort and mobility.
"The McDonald's All American Game showcases the highest level of high school basketball talent in America," said Jeff Robbins, adidas BasketballSports Marketing.  "The adizero short sleeve uniform system unites ultimate performance and unique style, and there is no better opportunity for adidas to bring true innovation and cutting edge design to the leaders on the courts and in the high school hallways."

Made from 60 percent recycled materials, the McDonald’s All American uniform system features adidas’ quick drying Revolution 30 technology found in current NBA uniforms and the same short sleeve design concept debuted earlier this week by the Golden State Warriors.
The uniform’s ClimaCool zones move heat and moisture away from the body to keep the jersey light and dry during heavy sweating. FORMOTION technology andarmhole insets with 360-degree stretch fabric allow free range of motion for the arms and shoulders, providing comfort and maximum mobility during all phases of the game. The woven short offers a closer, more comfortable fit with compression base layers while reducing overall uniform weight and improving breathability.  
“adidas just raised the bar for innovation, design and performance,” said Douglas Freeland, director of the McDonald’s All American Games. “The top high school players and the new adidas uniform system are the perfect combination for the elite level of competition at the McDonald’s All American Games.” 

Players will lace up the latest footwear from adidas basketball and wear the newadidas Team Speed basketball sock with built-in compression for stability and CLIMALITE moisture wicking technology designed to keep the foot cool, light and dry during intense sweating. 

The uniform’s bold impact camo print is designed to let players stand out on high school basketball’s biggest stage. A play on traditional camouflage created to conceal, the East players will wear an eye-catching black impact camoversion while West players will suit up in red. Player names and numbers are colored in chrome inspired by the sheen and glow of championship trophies and MVP accolades. 
In November 2011, McDonald’s®announced adidas as the new official footwear, uniform and apparel provider for the McDonald’s All American Games. The McDonald’s All American Games partnership adds another elite high school event to the adidas Basketball lineup, which also includes adidas Nations, adidas Super 64, adidas VIP Exclusive Run and adidas Invitational. 
The 36th Annual McDonald’s All American Boys Game will tip-off at 8:30 p.m. CT and will be broadcast live on ESPN. The 12th Annual Girls Game will begin at 6:00 p.m. CT and will be broadcast live on ESPNU. Tickets to the Games can be purchased via Ticketmaster, charge-by-phone at 1-866-909-GAME and at the United Center box office. Net proceeds from the 2013 McDonald’s All American Games will benefit Ronald McDonald House Charities® (RMHC®). For more information about the McDonald’s All American Games visit www.mcdaag.com. 

About adidas
adidas has been providing innovative products for the world’s best athletes for more than 50 years, from past legends to today’s superstars, such as Derrick Rose, Dwight Howard and Candace Parker.  On April 11, 2006 adidas and the National Basketball Association signed an 11-year global merchandising partnership making the adidas brand the official uniform and apparel provider for the NBA, the Women’s National Basketball Association (WNBA) and the NBA Development League (D-League) beginning with the 2006-07 NBA season.
About McDonald’s

McDonald's USA, LLC, is the leading foodservice provider in the United States offering a variety of wholesome foods made from quality ingredients to more than 25 million customers day. Nearly 90 percent of McDonald's 14,000 U.S. restaurants are independently owned and operated by local businessmen and women. Customers can now log online for free at any of the 11,500 participating Wi-Fi enabled McDonald's U.S. restaurants. For more information, visit www.mcdonalds.com or follow us on Twitter (@McDonalds) and Facebook (Facebook.com/McDonalds) for updates on our business, promotions and menu items. 
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For more information, visit news.adidas.com, adidas Basketball Facebook page, www.adidasbasketball.com, follow@adidasHoops on Twitter or contact:

	Madeline Breskin
adidas PR 
(o) 971.234.2220
(c) 971.295.6936
Madeline.Breskin@adidas.com
	Brittany Rouse
McDonald’s All American Games PR
(o) 312-720-4380
(c) 630-362-5956
brouse@golinharris.com
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