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adidas Launches Global Campaign MICOACH SAYS

Integrated push behind miCoach – adidas’ personal coaching programme

Amsterdam/Herzogenaurach – August 1, 2010 – adidas today announced a new global marketing campaign in support of the launch of miCoach mobile app. Central to the new campaign is a star-studded 60-second film featuring sporting icons Reggie Bush, David Villa, Andy Murray, Jonny Wilkinson, Derrick Rose, Victoria Pendleton and Jessica Ennis. The campaign rolls-out globally and includes TV, print, point of sale, PR as well as digital and social media. 

The campaign is a multi-sports celebration of pre-season training and running, introducing the adidas promise to personally coach you to a Faster You with the miCoach mobile app. Some of the world’s best athletes are shown during their pre-season training using the miCoach mobile app – the next step in adidas’ promise to deliver personalised audible coaching for a Faster You. Created in a series of diverse sports settings, the athletes are portrayed as everyday athletes who all want to get faster for their sport and get ready for their season. The campaign, created by 180 Amsterdam and its digital arm RIOT, targets the next generation of athletes across all sports. 
“This spot launches our latest technology to help athletes Be Better. miCoach is coaching made simple, and we are proud to launch the miCoach app to enable all athletes to be faster for their sport” says Eric Liedtke, adidas Senior Vice President Global Brand Marketing. 

-more-
miCoach mobile app has different training plans to suit a range of different sports, including running, basketball, football, tennis and American Football. It also makes a brand promise to customers that when you buy a product, you now get the bespoke, personalised coaching to go with it. Operating on GPS coordinates from your phone to track your run, it coaches you in real-time during your training session, based on pace and other information entered at setup. miCoach offers what no other training device can: a personalised system that responds to your performance during training – in real-time. The audible coaching will also be updated with the athletes’ real voices throughout the summer and fall of 2010. 
“People want apps that are useful and that can help improve their lives. The adidas miCoach app delivers on both fronts, putting it miles ahead of most branded apps. The fact that this is the first one that can be personalised based on your athletic goals, makes it even more effective as a training tool,” says 180/RIOT Executive Creative Director, Matthew Atkatz.
Athletes involved in the campaign:

David Villa 







Spain / Valencia CF

Euro 2008 Winner 
FIFA World Cup 2010 Winner
Reggie Bush

United States / New Orleans Saints

2010 Superbowl Winner

Derrick Rose

United States / Chicago Bulls

2010 NBA All-Star

Andy Murray

UK / ATP

Current #4 ATP Ranking

Jonny Wilkinson

UK / Toulon

World Cup Champion, 2003

Jessica Ennis

UK / Heptathlon and Pentathlon

2010 World Indoor Championships Gold (Pentathlon)

Victoria Pendleton

UK / Track Cycling

Olympic Gold: Women’s Individual (Beijing 2008)

-End- 
More information about the product:
At micoach.com you can create personalised training plans, set goals and proactively monitor and manage your progress over time. The miCoach platform includes six documented training plans, ranging from those who want to run faster and improve a personal time to those who want to lose weight. You can also create your own personalised training plan on micoach.com to make you a better runner.

On micoach.com you receive a training programme that's tailored to your heart rate zones and that will help you achieve your fitness goals more efficiently than traditional exercise regimens. miCoach monitors your heart rate to determine your personal training zone, each represented by a distinct colour – blue, green, yellow and red – for easy-to-understand and effective training . miCoach helps runners set goals and then reach them by monitoring their heart rate and telling them when to slow down or speed up to meet their personal goal .

miCoach mobile App Features:
· All-in-one device: your music, coach, workout calendar, navigator and phone

· First app to offer real-time, speed-triggered voice coaching on a smart phone

· First app to offer sport-specific workout plans

· Fully customisable so athletes of all levels can create personalised conditioning programmes to meet fitness level and goals

· Instant workout feedback with graphs and maps to review and share

· Monitors, manages and analyses progress over time
· Built-in GPS activates coaching over speed ranges

· Syncs automatically with micoach.com so all data is safely stored wirelessly online

· Indoor coaching only mode for use in the gym

· Available in multiple languages
About adidas :

adidas is a global designer, developer and marketer of athletic footwear, apparel and accessories with the mission to be the leading sports brand in the world. Brand adidas is part of the adidas Group, a corporation that includes brands such as Reebok, TaylorMade and Rockport.

For further information and imagery downloads visit www.adidasnewsstream.com

About 180:

180 (www.180LA.com) and (www.180amsterdam.com) is an international creative agency with offices in Amsterdam and Los Angeles. 180 employs 225+ people from over 32 countries. 180 specialises in consumer, brand and product strategy, cross-channel concepts and content creation. 180’s client roster includes adidas International, Sony Consumer Electronics USA, Sony Corporation, Boost Mobile, DHL, Seventh Generation, HBO, and Omega Watches. 180 offers a spectrum of expertise, including content creation, digital marketing, retail marketing, design and advertising.  The agency is organised to work separately by discipline, or together to offer integrated solutions for our clients.

About RIOT:
RIOT is a market-shaped digital solution created by 180. Riot believes that great digital marketing is created by combining talent with common passion, and a drive to deliver progressive digital solutions and results. RIOT is a full-service digital agency with 60 employees who focus on strategy, concepts, platforms, constant communications, social media, distribution and measurement.
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