[image: image1.png]Illllll’ﬁg



 PRESS RELEASE
PUMA LAUNCHES SPECIAL ITALY TEAM KIT FOR 
2013 FIFA CONFEDERATIONS CUPTM
Azzurri Replica Shirts Made From 100% Recycled Polyester 
Coverciano, Italy (18 March, 2013) – PUMA today introduced a special Italy national football team kit for the 2013 FIFA Confederations Cup.  At a launch event in Coverciano, the training ground of the national team, PUMA presented the new kit together with Gianluigi Buffon and Andrea Pirlo of the ‘Squadra Azzurra’ to the press.  The kit will be worn on pitch for the first time in this week’s match against the 2013 Confederations Cup hosts Brazil in Geneva. 
For the first time in PUMA’s history, the replica shirt is made from 100% recycled Polyester, representing a further step in the Sportlifestyle brand’s sustainability strategy.  The official Italy team kit to be worn by ‘The Azzurri’ this summer features enhanced moisture management through the use of a fabric made of recycled polyester and Cocona®, which is an activated carbon made from coconut shells. This mixture of materials provides a superior level of comfort and performance.

The new design features a new striking look, including an embossed Power graphic that fades from bold to light.  The visual design, evolved from PUMA’s 2012 Power range, emphasises the physical aspects of a player even more prominently.  A fluorescent blue piping on the collar and around the font adds a new unique appeal to the shirt.  Additional details include the ‘Tricolore’ coloured cuffs and inserts at the bottom of the shirt that represent the national flag of Italy.
Giorgio Chiellini, the Italian International attended the launch event and commented, “It is a great moment to wear a new Italian national team kit for the first time on the pitch.  The design is very impressive, especially the way the colours of the Italian flag have been incorporated.  It fills me with pride to wear this Italian shirt and I am excited about the prospect of representing our footballing nation in the upcoming Confederations Cup in Brazil.”
Volfango Bondi, General Manager of PUMA Europe added, “We are proud of our national team, also for their Confederations Cup qualification following their excellent performances in Poland and Ukraine last summer.  To honour this achievement, we have created a new design for The Azzurri to wear in Brazil that conveys a strong feeling of national pride.  We wish them well in representing Europe this summer.”     
The new Italy national team shirt, the fanwear and teamwear collections will be available to buy from tomorrow.
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PUMA

PUMA is one of the world’s leading Sportlifestyle companies that designs and develops footwear, apparel and accessories. It is committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying true to the principles of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. Sport Fashion features collaborations with renowned designer labels such as Alexander McQueen and Mihara Yasuhiro. The PUMA Group owns the brands PUMA, Cobra Golf and Tretorn. The company, which was founded in 1948, distributes its products in more than 120 countries, employs about 11,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit http://www.puma.com
