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FRANZ KOCH
Chief Executive Officer PUMA SE 
Franz Koch has been PUMA SE’s Chief Executive Officer since July 2011. Prior to this, he was a member of PUMA AG’s Board of Management and was responsible for the long-term strategic development of the group. 
In his former role as Head of Global Strategy at PUMA, he managed numerous strategic projects such as organization & process re-engineering, portfolio optimization and mergers & acquisitions on behalf of the CEO. Moreover, Koch coordinated and helped execute the company’s restructuring program 2009 to lay the foundation for sustainable growth following the economic crisis.
Koch has also been instrumental in the development of PUMAVision and the company's long-term sustainability program. Most recently, Koch was instrumental in developing – in close cooperation with Jochen Zeitz and the Board of Management – the five-year corporate strategy “Back on the Attack 2011-15” with its clear mission for PUMA to become the most desirable and sustainable Sportlifestyle company in the world. 
Koch joined PUMA in 2007 as Global Strategic Planner and was appointed Head of Global Strategy in 2008, reporting into PUMA’s CEO Jochen Zeitz. Prior to this, he had worked for international management consultancy Oliver Wyman for several years focusing on the development of growth strategies, launch of start-up businesses and execution of turnaround programs in various industries. Koch graduated in Business Administration from Leipzig Graduate School of Management in 2004 and also holds a Master of Commerce degree of the University of Sydney. Koch speaks English, Spanish and French and was born 1979 in Luebeck, Germany. 
Koch is a sports aficionado and likes to surf, ski, bike and golf. Koch used to be a professional field hockey player and became German Champion with his team HTHC Hamburg in 2000.

PUMA Background 

PUMA is one of the world’s leading sportlifestyle companies that designs and develops footwear, apparel and accessories. It is committed to working in ways that contribute to the world by supporting Creativity, SAFE Sustainability and Peace, and by staying true to the values of being Fair, Honest, Positive and Creative in decisions made and actions taken. PUMA starts in Sport and ends in Fashion. Its Sport Performance and Lifestyle labels include categories such as Football, Running, Motorsports, Golf and Sailing. The Black label features collaborations with renowned designers such as Alexander McQueen, Mihara Yasuhiro and Sergio Rossi. The PUMA Group owns the brands PUMA, Tretorn and Hussein Chalayan. The company, which was founded in 1948, distributes its products in more than 120 countries, employs more than 9,000 people worldwide and has headquarters in Herzogenaurach/Germany, Boston, London and Hong Kong. For more information, please visit www.puma.com
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